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“G
one were but the Winter, come were but the Spring.” 
Spring is a time for fresh starts, no matter how tough the 
winter has been. Just as British poet Christina Rossetti 
wrote in her beautiful poem Spring Quiet: “Full of fresh 

scents are the budding boughs arching high over a cool green house; Full of 
sweet scents, and whispering air…”

So, in this splendid springtime, what plans have you made for the year 
ahead in regards to your life, career, family, study, or even a vacation? Maybe 
Sky Times can give you some inspiration. In our spring issue, we have invited 
nine key influencers from our past issues — from Finnair, ANA Airlines, Air 
France-KLM, Cathay Pacific and Cathay Dragon Airlines, American Airlines, 
Lufthansa Group Airlines, British Airways, Emirates Airlines, and Airbus — 
who have been dedicated to the aviation industry for many years, to share 
their stories and talk about their blueprint for 2018 (page 14) .

There are so many elements to spring that we discuss in this issue. When 
spring arrives, everything takes on a new look and people’s mood changes. 
How do you plan to embrace it? In the People section, we are Falling in Love 
with Springtime — four stories about flying, fitness, cooking, traveling, life 
and love, giving different perspectives on these key issues in relation to the 
season (page 62).

Although 2018 is the Year of the Dog, we bring you some amazing 
photos of a Chinese monkey. Through the lens of Ding Kuanliang, a Chinese 
photographer who captures images of wild primates, the golden snub-nosed 
monkey is caring, harmonious and humanistic. For Ding, taking photographs 
is a way to protect nature and wild animals (page 56). 

As a foodie who has been living in Asia for the past five years, contributor 
Mina recently visited Taipei. Coming from the urban jungle of Beijing, it 
was refreshing and utterly relaxing to be in a city with a bit less hustle and 
bustle. In the Travel section, she takes you to Taipei to experience the food, 
attractions and colorful culture there (page 45). 

When night falls, where can one get tipsy in Beijing? In the Lifestyle section, 
we give you top tips, the best bars, some interesting people and the great wine 
(page 74).

Now, open your blind, relax and enjoy your springtime with Sky Times. As 
always, we wish you a pleasant journey. 

Editor’s 
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The Vienna Opera Ball is an annual Austrian society event that takes place in the building 
of the Vienna State Opera in Austria’s capital on the Thursday preceding Ash Wednesday 
(a religious holiday). Together with the New Year Concert, the ball is one of the highlights 
of the Viennese carnival season.The tradition of the ball dates back to 1814 during the 
time when the crowned heads of Europe and the aristocracy searched for entertainment 
after the Napoleonic wars. On the eve of the event, the rows of seats are removed from 
the stalls, and a new floor, level with the stage, is built. The dress code is evening dress: 
white tie and tails for men; usually floor-length gowns for women.

Each year on the first Sunday in February, clowns from across the United Kingdom gather in East 
London’s Dalston to attend a church service in memory of the clown Jospeh Grimaldi. It has been 
an annual tradition since 1946. The service moved to Holy Trinity Church in 1959, and in 1967 
permission was given for the clowns to attend in their costumes. Joseph Grimaldi is regarded as 
the greatest British clown. He was born in London in 1778 and died in 1837. His performances at 
the Sadler’s Wells and Drury Lane theaters were extremely popular and helped to establish the 
British clowning traditions that continue to this day. 

Vienna Opera Ball 
Creates Buzz in 
Austrian Capital

Clowns Congregate for Joseph 
Grimaldi Memorial
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Divers prepare to go ice diving. It is not just a change of scenery; it is a 
change of mindset. The one word every ice diver speaks of is “explore”. 
The koan that you can never step into the same river twice is true, but it 
is that much truer of the ice diving realm. Winter never carves the same 
frozen landscape and the path to the floe edge shifts with cloud cover. 
Those who venture to and under the ice see what no other diver will. 
Possibly ever.

Ice Diving
A Truly Unique Experience The biggest carnival in Switzerland, the Carnival of Basel, which was 

inscribed on UNESCO’s Representative List of the Intangible Cultural 
Heritage of Humanity in December 2017, was held on Feb. 19-21. It is 
a Swiss spectacle, on a par with cow parades and cheese by the ton. 
The people of Basel wear dramatic costumes and make lots of noise. 
Thousands of them march to the rhythm of drums, the shrill piping of 
piccolos and the slightly off-key melodies of brass bands. In addition 
to daily parades, there are lantern displays, food and beverage tents, 
and skits in decorated party cellars beneath Basel’s Old Town.

Switzerland Hosts 
Carnival of Basel
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Do you like 
watching TV series 
in your leisure time?

We invite four Chinese 
college students to share 

their viewing habits.

What is your 
favorite type of 
show to watch?

I seldom watch TV series. It 
is not a bad way of killing 

time when I am bored, but 
I prefer reading novels, 
which can stimulate my 

imagination and expand my 
knowledge of a particular 
topic. I like the way novels 
are not limited by images.

The first TV series that springs to 
mind is It Started With a Kiss. It is 

a Taiwan-based romantic comedy 
featuring good-looking actors, and it 
was extremely popular when I was in 
primary school. The leading male is 
tall, rich, handsome and intelligent, 
while the leading female is pretty, 

but stupid. 

Mavis Chen 
 Chinese language and 

literature major

Rarely. To tell you the truth, I do not 
like TV series. It takes too much time 

to finish one episode. Popular TV 
series Game of Thrones, which had 
a predetermined story running over 

seven seasons, is a typical example. In 
comparison, reality TV shows are much 
better. Each episode is self-standing, 
so I can watch one episode at a time 

when I have free time.

Who’s the Murderer is my 
favorite reality show. It is a 

detective show that requires 
participants to find a clue to 

help solve a fictitious case. I like 
the feeling of being immersed 

in the mysterious and tense 
atmosphere. I enjoy this kind of 
show where you can discover 
and create the story yourself.

Sherwin Deng 
Clinical medicine major

Sure, it is a good way of killing 
time. Most TV series I watched are 
American dramas. Thus, watching 
TV is not only entertainment, but 
also a way to improve my English 

listening skills. I have watched 
many genres of TV series, including 
romance, sci-fi and soap operas, of 

which sci-fi is my favorite.

My favorite TV series is Agents of 
S.H.I.E.L.D., the fifth season of which 

came out in December 2017. It 
is a complex show, focusing on a 
situation whereby the Earth is no 

longer suitable for human survival 
and superpowers are urgently 

required, which has developed my 
interest in science.

Trista Tan 
Actuarial studies major

 Not really. I watch TV series sometimes 
but only for the purpose of improving 

my Japanese. It is undoubtedly that 
watching TV series is a good way of 
learning foreign languages as it can 

offer specific language circumstances 
and pure Japanese usage. But the 

reason why I don’t like it is that the plot 
of TV series often follow the similar 

mode which makes it unimaginative. To 
some extent, anime is much better.

Food Wars! Shokugeki no Soma is 
the best anime show I have ever 
watched. Before it came out in 
2015, I had been a big fan of its 

comics for years. The third season 
of the show was recently released 

and I am keen on it not only 
because it is the best-produced 
Japanese anime, but also for the 
sense of persistence shown by its 

protagonists.

Xiao Qiyuan 
Language school student

Sensational Sights at 
Singapore Airshow
The Singapore Airshow was held on Feb. 6-11 at the Changi Exhibition Centre, 
Singapore. Like all its previous editions, the biannual airshow this year brought 
together the global aerospace community and key commercial, government 
and military delegations at Asia’s largest aerospace and defense event. Thanks 
to its hand-painted tiger livery by artist Clodoaldo Quintana, Embraer’s new 
E190-E2 narrow-bodied aircraft made for one of the most eye-catching sights at 
the Singapore Airshow. 
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In 2017, a host of smart products hit the market in China, from the first smart speaker released by Lenovo in January, to the “content-oriented 

speaker” jointly developed by Himalaya FM and Orion Star on June 20, to the voice assistant device Tmall Genie X1 launched by Alibaba in July, and 

to the recent AI speaker announced by Xiaomi. But what are really smart home products? 

SMART SPEAKER LEADS TO A

Smart Life

Google Home
As an Internet giant, Google soon followed 
suit and unveiled its smart speaker Google 
Home (priced at US$129) at the annual IO 
Development Conference in May 2016. Google 
Home supports smart voice assistant, massive 
online content and smart connected devices, 
and it can even push audio/video content 
directly to your CHromecast. There are two 
versions of Google Home: the Mini and the 
Max, both with multi-room music support and 
amazing sound performance. 

echo_2nd

homepod_side_
large_2x

echo_dot

Amazon Echo
Amazon is the forerunner of 
smart speakers. In November 
2014, the company released its 
first voice-enabled speaker Echo 
(priced at US$179.99), which 
connects to Alexa to organize a 
calendar, check daily information, 
call a taxi, or order a takeaway. 
It is in-built with multiple online 
music content providers and 
designed to support the control 
of other smart home connected 
devices. So far, Amazon has 
delivered more than a dozen 
such smart speakers or similar 
products, forming a complete 
production line of hands-free 
speakers. 

echo_button

Xiaoya AI Speaker
Xiaoya AI Speaker is a smart speaker announced 
by Himalaya and Orion Star. Based on rich content 
on Himalaya FM platform and cutting-edge voice 
technology of Orion Star, it enables human-based 
voice interactions and far-field voice recognition. 
In terms of connectivity, the device supports 
Bluetooth 4.0 and 2.4G Wi-Fi, but not 5G Wi-Fi.

Google_home_max
Apple HomePod

The user experience-focused Apple Inc. announced 
its smart speaker HomePod (priced at US$ 349) at 

its Worldwide Developer Conference (WWDC) 
held in June 2017. With the legacy of simplicity 
in mind, HomePod is wrapped in a seamless 
mesh lantern structure. Available in white and 
dark gray, it has a small factor form. Through 

Siri, AirPlay and HomeKit, the speaker can play 
a rich list of online audio content, communicate 

with other speakers, and have access to smart home 
control. Also it can perfect match with your iOS devices.

DingDong 2
In March 2015, Beijing LingLong Co., was established. 
It is a joint venture between JD.com, China’s renowned 
e-commerce platform, and voice recognition powerhouse 
iFlytek. The company recently unveiled its second-
generation smart speaker – DingDong 2, the world’s 
first smart gadget that features both screen and a voice 
assistant speaking Mandarin. The device can be waked 
by self-defined commands – finally you can give it a good 
name by yourself.  

echo_look

Google_home_
max_explode
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The 2018 Spring Festival Travel Rush

Spring Festival is the most important 
holiday in the Chinese calendar. It is 
seen as a time for family reunion and 
reconnection, prompting relatives to 
travel long distances to sit together 
around one table.

According to China Daily, more 

than 3 billion trips are made 

during the 2018 Spring Festival travel 
rush between Feb. 1 and March 12, 

representing a 10% increase 

year-on-year. Hundreds of millions of 
Chinese workers and students travel 
back to their hometowns, clogging 
highways and railways, and causing 
chaos at airports. The graph below lists 
the top 10 domestic places of departure 
during the Spring Festival travel rush. 

票

people around the world think 
their lives are compared with 
50 years ago? Pew Research 
Center put that question to 
nearly 43,000 people in 38 
countries in 2017.

Some analyses indicate that 

the answers are influenced by 
their views of the current national 
economy. Countries that are 
more upbeat about their national 
economy are more likely to say 
life today is better compared 
with the past.

Comparing the Past and the Present
Fifty years ago, the world 

was a very different place and 
much of the global population 
had yet to experience 
substantial improvements in life 
expectancy and material well-
being. How much better do 

Focus
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A s an old Chinese proverb says: “Make your whole year’s plans in the spring, and your day’s plans early in the morn-
ing.” No matter how harsh things get in winter, there is always something to look forward to — the splendid spring-
time, breathtaking flowers and the beginning of a great year. In this issue of Sky Times, we have invited nine key in-

fluencers from our past issues, who have been dedicated to the aviation industry for many years, to share their stories and talk 
about their blueprint for 2018.

INDUSTRY 
GIANTS 
OUTLINE 
PLANS FOR 
IMPROVE
MENT IN
2018 Text   Cao Shenshen & Feng Shuangqing

Photos   Wang Yang, Lu Ning & Ba Gen

I l lustrat ion by Chi Xiaojiong
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Pekka 
Vauramo
 Finnair CEO

“We are ideally located on a straight line from Finland to most air hubs in Eu-
rope, which means the shortest traveling time and most comfortable option for pas-
sengers,” Pekka Vauramo, the CEO of Finnair, said in the first issue of Sky Times. 

Having joined Finnair in 2013, Vauramo has been in charge of leading Finnair’s 
A350-era jets. At the end of 2015, Finnair became the first airline to operate the 
A350 XWB to China, in Shanghai, following up with routes to Beijing and Hong 
Kong. In 2017, Finnair paid more attention to digitalization in the China market, 
achieved a strategic partnership with JD Travel and became the first European air-
line to provide an official WeChat account for ticket bookings and payments.

Vauramo: This year is all about growth 
for us, adding new routes and 
frequencies to our network. The 
highlight of the year will be the 
opening of our seventh destination in 
Greater China, when we launch our 
Nanjing-Helsinki route in May. Then 
we will celebrate our 30-year anniver-
sary of connecting China and Europe. 
We also have new upgrades, bringing 
our unique Nordic experience to a 
whole new level.

We will offer a wider range of dining 
and wine options, served on-demand 
and at a customer’s preferred time. 
Finnair is also introducing the classic 
Finnish tradition of kahvikutsut— 
a coffee serving with seven different 
treats — for long-haul flights departing 
Asia in the morning.

The airline will bring a more Nordic 
feel to the cabin interior of Finnair 
A350 aircraft, with new cabin textiles 
and amenities, including stylish seat 
covers, pillows, blankets and chinaware 
with prints from the iconic Finnish 
design house Marimekko. 

In terms of food offerings, Finnair 
has introduced its first-ever Nordic 
cooperation with Swedish chef Tommy 
Myllymaki, bringing Business Class 
customers unique Nordic flavors. 
Finnair has also teamed up with the 
Culinary Team of Finland to design a 
menu for Economy Class. These new 
menu options for both cabins have 
been offered to passengers on long-
haul flights departing from Helsinki 
from Feb.7.

Driven by demand from Asia, Fin-
nair will add frequencies to popular 
destinations in Europe for summer and 
winter in 2018. It will fly to Madrid 
with a total of 10 weekly connections 
in winter, and Reykjavik will also get 
two additional weekly flights. Finnair 

is adding more than 230 flights to 
Lapland for the winter season, offering 
more connections to the popular winter 
destinations of Ivalo, Rovaniemi, Kittila 
and Kuusamo during the peak travel 
season. Altogether, the airline will offer 
482,000 seats to Lapland during the 
2018/2019 winter season, an increase 
of 15 percent year-on-year.

Vauramo: We have added new destina-
tions to our network in Europe — Ber-
gen and Tromso are great for exploring 
the beautiful nature of Norway. We also 
now fly to Stuttgart in Germany and 
Lisbon in Portugal, and those are high 
on my recommendation list for people 
looking for a lively city break. I also 
recommend checking Helsinki, with its 
lively restaurant scene, city saunas, and 
an abundance of festivals and events in 
the spring and summer.

Vauramo: As we grow, we continue to 
recruit more people. My goal is to meet 
every new employee joining Finnair in 
2018 at the “Join Finnair Day” events.

Vauramo: It always makes sense to 
fly the shortest route — it is better for 
the environment, and it saves time and 
hassle.

Vauramo: Fresh white fish caught by 
myself from the Turku archipelago. I 
like it smoked, fried or even as sashimi. 
Alternatively, spicy dan dan mian noo-
dles in Hong Kong in one my favorite 
restaurants on Gaugh Street called 
Shanghai Lane.

ST: What is the 
highlight of 

Finnair’s plans 
for 2018?

ST: What is 
your most 

recommended 
travel destination 

in spring?

ST: Do you have 
any personal 

plans for 2018?

ST: What is 
your most 

recommended 
route?

ST: What is your 
favorite seasonal 
cuisine in spring?

Focus 
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Abe: We feel people-to-people exchang-
es and cargo transportation is more 
lively than previously. The new sales 
method, focusing on online ticket sales 
targeting individual tourists and travel-
ers with open itineraries, has displayed 
further growth this year. This year, our 
planning and strategic style involves 
more rapid decision processes. We plan 
to conduct more operations in this 
Chinese style.

Our focus on platforms such as Wei-
bo and WeChat has also strengthened 
this year. We will strive to ensure that 
our official ticket retail prices are the 
lowest on the web. Alipay is currently 
supported, whilst providing support 
for WeChat Pay is scheduled for future 
implementation.

ANA is extremely grateful to the 
Chinese government for allowing us to 
launch our own business here. To repay 
this kindness, in 2018, we will contin-
ue with the contributions we make to 
society. We have already made dona-
tions to two Hope Schools in Luanping 
County and Xinglong County of Hebei 
Province. We hope to strengthen our 
relationship and contributions to these 
two primary schools this year.

This year, we plan to work with 
Minsheng Bank to issue the ANA credit 
card. There will be two kinds of credit 
card, the first will be a UnionPay card, 
the second JCB, for payments in Japa-
nese yen. All articles have already been 
agreed, though a specific launch date is 
still under review.

Abe: My biggest goals are work related. 
I hope that ANA can become the first 
international airline of choice for Chi-
nese passengers by 2020. Specifically, 
from the perspective of passenger trans-
portation, I hope that ANA can become 
the first choice for Chinese passengers 
on China-Japan routes. With regards to 
freight transport, I hope that ANA can 

become the foreign airline of choice for 
Chinese people looking to transport 
goods all over the world.

Regarding personal goals, I’m hoping 
to pass HSK 6. I am yet to sit any ex-
aminations. Japanese and Chinese are 
related, but Chinese is still a difficult 
language for the Japanese people to 
learn.

Abe: For spring travel to Japan, I 
recommend Masuda in Shimane. There 
is a river there called Takatsu-gawa, 
which produces extremely delicious cat-
fish in spring. There is also the appeal 
of the sakura cherries in that season. In 
autumn, red leaves everywhere make 
the place beautiful. Also, the landscape 
around the river is incredibly beautiful, 
and the quality of its water is renowned 
throughout Japan. Masuda is also easy 
to reach. Just fly from Beijing to To-
kyo’s Haneda Airport and then transfer 
to the nearby Iwami Airport. A one-day 
trip is completely feasible.

Abe: Whether in China or Japan, food 
is rarely tied to the seasons, but I would 
still like to recommend the catfish that 
I mentioned before. This kind of catfish 
is different from the bearded Chinese 
variety. It is quite small, and might be 
called sweetfish in China. It is usually 
made by covering it in salt and skewer-
ing it with a bamboo stick before cook-
ing over a fire. It is extremely delicious.

ST: What are 
the highlights of 
ANA’s plans for 

2018?

ST: What are 
your personal 

goals for 2018?

ST:  Please 
recommend your 

favorite travel 
destination in 

spring.

ST: What are 
your favorite 

spring dishes?
In 2017, ANA was certified as 

a 5-Star Airline by Skytrax for the 
fifth consecutive year. “We bring the 
world closer together to inspire in-
finite possibilities,” said Shinichi Abe, 
the senior vice president and general 
manager for China. “The wings 
within us help to fulfill the hopes and 
dreams of an interconnected world.”

ANA operates 24 Sino-Japanese 
routes per week, including Hong 
Kong, and 2018 marks the 40th an-
niversary of the signing of the Treaty 
of Peace and Friendship between 
China and Japan. Abe believes such 
landmarks will be a positive turn-
ing point for Japan-China bilateral 
mutual exchanges, and ANA wants 
to make contributions to it.

Shinichi 
Abe
ANA Senior Vice President 
and General Manager for 
China

Focus 
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Even though he has only been in Beijing for a few months, Toon Balm has al-
ready fallen in love with the historic city. Having previously served as a comman-
do in the Royal Netherlands Army, Balm has now worked for Air France-KLM for 
19 years respectively in Africa, Middle East, Europe and Asia.

For Air France-KLM, the China market is its biggest in the Asia-Pacific region 
and second-biggest among all international markets.

“The first flight from France to China is at the heart of our history. Since then, 
we have been continuously striving to share our most innovative products on our 
China routes,” said Balm.

Toon 
Balm
Air France-KLM 
General Manager for 
Greater China

Balm: The goal for Air France-KLM 
in China is to grow by about 5 per-
cent to 6 percent year-on-year. It is 
also very important for us to continue 
and strengthen cooperation with our 
Chinese airline partners: China Eastern 
Airlines, China Southern Airlines and 
Xiamen Airlines. Our longstanding, 
strong relationships enable us to reach 
secondary cities through hubs in China. 
We offer the most combinations of 
flights between China and Europe.

We also have partnerships with 
many Chinese digital companies such 
as WeChat, Ctrip and Fliggy, and we 
plan to grow in the digital segment. 
WeChat payments are a good example 
of how Air France-KLM can learn 
from the big Chinese tech companies 
and grow in China.

The traditional way of selling tickets 
through travel agents remains import-
ant. At the same time, we invest in 
training our sales team so that they can 
add value to the performance of Air 
France-KLM in China.

Balm: First and foremost, Beijing. 
Before I came to Beijing, I thought it 
was very big, and that it would be very 
crowded and noisy with lots of traffic. 
But in the few weeks that I have been 
here, I have found that though it is a 
big city, it is also quite relaxed, well or-
ganized and everything works. Beijing 
is a very nice city. 

Shanghai is also a great city, because 
it has different historical and cultur-
al atmosphere. It has a pleasant city 
center, so I think for touristic reasons 
it is a fabulous place to visit.

I also like Guangzhou because of 
the climate there. It is hot and humid; 
sometimes it is much more comfort-

able than other places.
I liked Hangzhou as well, with its 

lakes and beautiful scenery. Besides, 
I like also Xi’an, Lijiang, and I have 
heard many great stories about Cheng-
du and its wonderful spicy food.

So I love all these cities. 

Balm: Right now, it is fairly mixed, 
as I have a lot of different areas to 
concentrate on. Of course, I have 
to understand the basics of how we 
do business here in China. So I look 
at figures a lot and need to dig into 
the figures to understand how are 
we doing, what our position is and 
what the competition is. In addition, 
I invest a lot in communicating with 
my colleagues. We have a management 
team, but we have a large workforce 
of more than 150 people working in 
the commercial, sales, marketing and 
communication departments. Current-
ly, I try my best to spend as much time 
as possible with my colleagues to get 
to know them better.

Balm: Well, the good thing here in 
China is that spring comes earlier than 
what I am used to back in Europe. I 
really like to eat outside when weather 
is nice, so for me, having a barbeque is 
very important. My spring food idea 
would be something of the barbeque, 
and it does not really matter whether it 
is meat or fish.

ST: What is the 
main goal for Air 

France-KLM in 
the China market 

in 2018?

ST: Which Chi-
nese city is your 

favorite?

ST: What are the 
tasks that take 

up most of your 
time on a normal 

working day?

ST: Could you 
recommend 

some cuisine for 
spring?

Focus 
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Diu: The year 2018 is set to be one of 
Cathay Pacific Group’s most significant 
years in terms of network expansion 
and capacity growth. In addition to 
Washington DC, which will be served in 
September, the airline is launching year-
round services to Brussels and Dublin in 
March and June respectively. A seasonal 
service to Copenhagen and Cape Town 
commence in May and November 
respectively. The new service will offer 
passengers from the Chinese main-
land more options when connecting 
to Cathay Dragon’s extensive regional 
network or the international network of 
Cathay Pacific through Hong Kong. 
Cathay Pacific is committed to contin-
uous investment in new aircraft, our 
world-beating seats, lounges and other 
products to provide our customers with a 
superior travel experience. Our first A350-
1000 is scheduled to be delivered this 
spring, which will be deployed on various 
long-haul routes — Washington DC, an 
ultra-long-haul route will be operated by 
an A350-1000. Moreover, Cathay Dragon 
has ordered 32 Airbus A321neo aircraft, 
replacing its current fleet of 15 A320 and 
eight A321, which are scheduled to be 
delivered between 2020 and 2023. On 
top of its A350 fleet, the Cathay Pacific 
Group will also introduce high-speed Wi-
Fi to its entire fleet of Boeing 777 and 
Airbus A330 fleets from mid-2018. This is 
in response to strong market demand on 
inflight connectivity.

Diu: I have been planning a trip to 
New Zealand with my family during 
the Chinese New Year holiday. I have 
never visited New Zealand. Cathay just 
launched its Christchurch service in 
December 2017, so we can fly directly 
to Christchurch. I can drive a rental car 
to the scenic spots all the way down to 
Auckland and then come back home. 
This will save a lot of travelling time, 
as in the past travelers had to make a 
stopover to Christchurch.That will be a 
great trip for my family and me.

Diu: Lately, I have been to Nanning, the 
capital of Guangxi Province, twice for 
business. As you know, Cathay Dragon 
has launched four flights a week new 
services from Nanning to Hong Kong 
on Jan.8, 2018. I am impressed by its 
city planning and infrastructures, I 
also found that Guangxi offers a lot 
of good scenic spots not far from the 
Nanning, such as Lijiang River, Elephant 
Trunk Hill, Detian Waterfall, Mingshi 
Rurality,Tongling Grand Canyon and 
etc.As Guangxi is not far away from 
Hong Kong, I always recommend my 
colleagues and friends to pay a visit to 
Nanning.

Diu: It is very dry in spring in Beijing. 
As I come from Hong Kong, my favorite 
dish is double-stewed soup. People in 
the Guangdong area are really good at 
cooking soup, and green vegetables are 
also really good in spring. For me, the 
best Cantonese restaurant in town is the 
Hong Kong Jockey Club Beijing. They 
have the best double-stewed soup as 
well as Cantonese dim sum. 

Diu: I started skiing in Canada since 
the early 1990s. Being lived in Hong 
Kong most part of my life, similar to a 
lot of Hong Kong people, I enjoy snow 
scenery very much. I find that it is really 
convenient to go skiing in Beijing. For 
instance, it only takes me 45 minutes to 
drive from where I live in 3rd Ring Road 
to Jundushan Ski Resort. They have 
well maintained skiing trails for both 
beginners, intermediate and high-level 
skiers. Other than skiing, there are a lot 
of nice resort hotels that offer very good 
hot springs. I have also been to other 
ski resorts in the Mainland including  
Zhangjiakou, and I was impressed by 
both the skiing facilities there and the 
fast increasing popularity of skiing 
among Chinese young generation. 

ST: What is the 
highlight of the 

2018 annual 
plan for your 

company?

ST: Do you have 
any personal 

plans for 2018?

ST: What is 
your most 

recommended 
travel destination 

in spring?

ST: What is your 
most favorite 

seasonal cuisine 
in springtime?

ST: What sports 
do you like to 

do in your spare 
time?

Titus 
Diu
General Manager, 
China of Cathay Pacific 
and Cathay Dragon

Hong Kong-based carrier Cathay Pacific and Cathay Dragon are often praised for 
its service, products, fleet and networks. “It has always been Cathay Pacific Group’s 
motto to put our passengers first. We focus on delivering our brand promise to enable 
a ’Life Well Traveled’. That means being an organization that is truly committed to 
our customers,” said Titus Diu, General Manager, China of Cathay Pacific and Cathay 
Dragon.

Diu has been working at Cathay Pacific for more than 25 years. He joined Cathay 
Dragon in 1991 and has subsequently held a number of senior positions within the 
company in both Hong Kong and on the Chinese mainland. Sky Times interviewed 
Diu in March 2017. Let us see what he is talking about one year later.
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After working at Starwood Hotel and Resorts for more 
than 22 years, Shane Hodges joined American Airlines on 
July 1, 2017. Moving from the hospitality industry to the 
aviation industry, everything was new but exciting for him. 
Hodges said that despite feeling nervous at first, joining 
American Airlines quickly became the best thing to happen 
to him as he was able to understand a new industry and 
work with a wonderful team of people in the Asia Pacific 
region.

American Airlines committed to making a US$200 mil-
lion equity investment in China Southern Airlines in March, 
2017, creating a strong foundation for a long-term relation-
ship between the two carriers; it launched a nonstop route 
from Beijing to Los Angles on Nov.6, 2017; and formed a 
strategic partnership with Fliggy, a travel service platform 
of Alibaba Group on Jan. 16, 2018.

Shane 
Hodges
American Airlines Vice 
President of Sales for Asia 
Pacific

Hodges: In March, we will introduce the 
B787-9 for PVG-DFW/LAX and PEK-
DFW/LAX routes. Premium Economy on 
the 787-9 Dreamliner is configured with 
leather seats with 38 inches of pitch, ex-
tendable foot, leg and head rests, person-
al on-demand entertainment systems and 
large touchscreen monitors. Customers 
will receive noise-reduction headphones 
and amenity kits, and will enjoy en-
hanced meal services with complimentary 
wine, beer and spirits, while every seat 
will be equipped with Wi-Fi capacity.
American Airlines and Fliggy are forming 
a strategic partnership providing travel-
ers in China with the ability to directly 
purchase AA’s services and products. In 
addition, eligible Fliggy loyalty program 
members will be able to enjoy select elite 
status benefits of American’s world-class 
AAdvantage program.

According to the two parties’ loyalty 
programs, Fliggy’s eligible F1, F2 and 
F3 loyalty members will be able to enjoy 
select benefits that American offers to its 
AAdvantage elite members. F1 members 
will receive preferred boarding; F2 mem-
bers will enjoy certain AAdvantage Gold 
elite tier benefits such as complimentary 
preferred seats; and F3 members will 
gain select AAdvantage Platinum priv-
ileges, including complimentary main 
cabin extra and preferred seat allocation. 
Future plans for the partnership also 
include the implementation of Alipay as 
a form of payment.

From the beginning of February, Fliggy 
loyalty program members have been able 
to access AAdvantage Member Privileges, 
according to the membership level on the 
Fliggy APP or Fliggy official website.

China Southern Airlines and American 
Airlines jointly announced a codeshare 
partnership effective on Jan. 18, adding 
new momentum to the international 

operation of both airlines, with more 
diverse and travel options for passengers 
traveling between the two biggest air 
travel markets. 

From Jan. 18, American passengers 
have been able to connect via CZ flights 
to Guangzhou, Shenyang, Changsha, 
Dalian, Shenzhen, Harbin, Changchun, 
Chongqing and Nanning through Beijing. 
As part of this partnership, CZ passen-
gers may book seats on connecting AA 
flights from Los Angeles to Houston, 
Chicago, Philadelphia, Charlotte, Phoe-
nix and from San Francisco to Dallas and 
Phoenix. Tickets are available on China 
Southern’s official website and are autho-
rized third-party ticketing platforms.

Hodges: My personal goal for 2018 is to 
continue to inspire our commercial team 
here in the Asia Pacific region to realize 
their true potential and deliver excep-
tional service in a highly professional and 
ethical way.

Hodges: I highly recommend our new 
Beijing to Los Angeles route as we just 
launched this service in November last 
year. Los Angeles is one of the most 
popular United States destinations for 
Chinese travelers.

Hodges: I like Peking duck a lot. Every 
time I visit Beijing, I order Peking duck 
for dinner. The special way you eat the 
sliced duck meat in a pancake with spring 
onion, cucumber and sauce is something 
that I can rarely find in the West.

ST: What is 
the highlight 
of American 

Airlines’ plan for 
2018?

ST: Do you have 
any personal 

goals for 2018?

ST: What is your 
most recom-

mended route?

ST: What is your 
favorite seasonal 

dish in spring?
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Polat: Well, 2017 was a successful year 
for Lufthansa Group, with the highlight 
coming in December when we awarded 
the Skytrax 5-Star rating. Lufthansa 
German Airlines is now the only five-star 
airline in Europe and one of 10 airlines 
worldwide. The award was well-de-
served recognition of our major efforts 
to make Lufthansa one of the world’s 
leading premium airlines. We made huge 
investments in our fleet, updated all 
our cabins, introduced digital services, 
opened new lounges and improved our 
service on board and on the ground. 
The combination of premium offerings 
with the quality and professionalism of 
our employees has earned Lufthansa the 
status of a five-star airline.

In 2018, we have great plans for 
Lufthansa Group Airlines in the Greater 
China region. In January, we launched 
WeChat accounts for Swiss International 
Airlines and Austrian Airlines, showing 
that Lufthansa Group pays close atten-
tion to social media trends and uses the 
most popular communication channels 
to interact with passengers.

Austrian Airlines launches its new 
Premium Economy Class at the be-
ginning of March to Beijing, Shanghai 
and Hong Kong, while from the end 
of March, we will deploy the A380 for 
flight operation, starting from Munich 
to Beijing and Hong Kong.

Swiss will finalize the refurbishment 
of all A340 models in the summer, with 
the newest seats and product features 
in First and Business Class cabins. We 

currently serve the Shanghai-Zurich 
route with this aircraft.

The Shenyang-Frankfurt route will 
be relaunched on March 27th, while the 
Nanjing-Frankfurt route will celebrate 
its 10-year anniversary in April. It is a 
huge success to operate an interconti-
nental route in a tier-2 city for a decade.

Polat: I want to find more time to read, 
exercise and do some meditation. I am 
interested in taichi, which has a great 
tradition in China. I also want to learn 
some basic Chinese.

Polat: My tip would be Hamburg, 
Germany. In spring, it might have some 
rainy days, but when the weather is 
good, it will give visitors an amazing 
impression of one of Germany’s tradi-
tional towns with its rivers and a great 
harbor. The next suggestion would be 
Zurich. In spring,the sunshine turns the 
scenery at the lake into something from 
an oil painting.

Polat:  I am a big fan of vegetables and 
especially the seasonal ones. It feels like 
a reward to enjoy them, because we 
have waited the whole year to eat them 
with friends. I am curious to find out 
more about local vegetables. 

ST: What are 
the plans for 

Lufthansa Group 
in China in 2018?

ST: Do you have 
any personal 

goals for 2018?

ST: What is your 
most-recom-

mended travel 
destination for 

spring?

ST: What is your 
favorite seasonal 
cuisine in spring?

In June, 2017, Sky Times met Veli Polat in the Lufthansa Group 
office on Nanjing East Road in Shanghai. At that time, he had recent-
ly been appointed as senior director of sales for Greater China. As a 
German Turk who was born in Ankara, Polat moved to Germany in his 
teens, and attended a training program for Lufthansa Cargo Pro Team 
in 1994. He has now worked for Lufthansa Group for 24 years, with 
postings in Baku, Istanbul, Moscow, Los Angeles and New Delhi before 
arriving in Shanghai. 

Polat feels that China’s aviation market has vast potential. Since its 
first flight to China in 1926, Lufthansa Group has had a happy 92-year 
history in the China market and maintained a leading position in terms 
of air routes between China and Europe. This spring, we met up Polat 
again to discuss 2018.

Veli 
Polat
Lufthansa Group Airlines 
Senior Director of Sales 
for Greater China
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In September 2017, Sky Times published a story about 
British Airways’ services, products, digital development and 
global strategies, in which Noella Ferns, the company’s ex-
ecutive vice president for Greater China, said: “The Chinese 
market is so important, and the competition between Chinese 
carriers and foreign carriers is challenging.”

Ferns has more than 28 years’ experience at British 
Airways across senior management, sales and airport opera-
tions in the Asia Pacific region as well as Greater China and 
Australia. “British Airways has created a lot of success stories 
since it began operations on the Chinese mainland more than 
35 years ago. It hopes to keep serving customers for years to 
come,” she said.

Noella 
Ferns
British Airways Executive 
Vice President for Greater 
China

Noella: We are working to become 
the preferred airline for travelers from 
China to the UK and Europe.Our 
chairman and CEO, Alex Cruz, has 
recently announced that we will make 
a £4.5 billion (US$6.4 billion) invest-
ment over the next five years, covering 
the installation of the best quality Wi-
Fi and power in every seat, fitting 128 
long-haul aircraft with new interiors 
and taking delivery of 72 new aircraft. 
We are also investing £600 million in 
upgrading Club World Business Class, 
including outstanding catering and lux-
urious White Company bedding, plus, 
from 2019, a new seat with direct aisle 
access. This year, we will start service 
on six new routes, including Nashville 
and the Seychelles. By summer this year, 
we will be flying 264 routes — a rise of 
17 percent in two years.

We are committed to further strength-
ening our presence in China by provid-
ing customers with better choices, great-
er flexibility and a top-quality onboard 
experience tailored to their needs. 

This year, we announced a very 
exciting development for our customers 
traveling in World Traveller Economy 
Class. From Jan. 17, our customers 
have been able to enjoy a new catering 
menu, which provides more quantity 
and quality to both meals and great 
snacking options throughout the flight. 
These include: pretzels with a welcome 
drink; a four-course meal with starter, 
entree, dessert, and cheese and biscuits, 
accompanied by a bread roll and bottle 
of water; a second meal or substantial 
snack depending on the length of the 

flight; regional meal options served 
according to destination, for instance, 
for our flights between China and Lon-
don, we serve chicken in spicy Chengdu 
sauce and Chicken Congee; a tuck box 
with chocolates and crisps such as Dairy 
Milk Buttons, Twix, Kit-Kat and Mini 
Cheddars available in the galley for 
customers to help themselves to; a hot 
breakfast on longer overnight flights; a 
graze movie-snack box on longer flights; 
and complimentary drinks from the bar.

Our customers tell us that when they 
are taking a long-haul flight, great food 
and beverages make a real difference 
to them. It is a huge driver of customer 
satisfaction, so we want to make sure 
we deliver a great experience. With 
this multi-million pound investment 
we have focused on introducing more 
quantity and quality to the catering, 
delivery tasty meals and great snacking 
options throughout the flight.

Noella: In spring, I would recommend 
the Seychelles, where we start flying to 
in March this year. I love to chase the 
sun, so Seychelles would be my perfect 
spring destination.

Noella: Any cuisine — I absolutely 
love food! Perhaps Italian cuisine in 
spring, using fresh spring vegetables 
that are in season.

ST: What is the 
highlight of 

British Airways’ 
plans for 2018?

ST: What is your 
most-recom-

mended travel 
destination for 

spring?

ST: What is your 
favorite seasonal 
cuisine in spring?
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Adam Li
Emirates Vice  
President for China 

Emirates is the largest airline in the 
Middle East, operating more than 3,600 
flights per week from its hub at Dubai 
International Airport to more than 140 
cities in 81 countries across six continents. 
The strength of Emirates’ China services is 
highlighted by an average seat factor of 82 
percent over the past five years. 

Adam Li joined Emirates in January 
2006 as Manager of Passenger Sales in 
Beijing. Emirates has achieved an outstand-
ing sales performance in Beijing under Li’s 
leadership. In November 2011, Li was 
promoted to Emirates Vice President for 
China. He says that Emirates has witnessed 
the growth of China into one of the world’s 
most important aviation markets, and has 
increased the frequency and capacity of 
its China services in a progressive manner 
to develop its network and meet growing 
passenger and cargo demand. Sky Times 
met with Li this spring to talk about 2018 
plans for both Emirates and himself.

Li: Inflight experience is the heart of 
our brand and service proposition. In 
China, Emirates will further grow its 
business and maintain steady growth 
among fierce competition. I wish for 
longstanding and rapid development for 
Emirates in China. I hope more passen-
gers will experience our outstanding 
and innovative services and products. To 
achieve our business goals and ambi-
tions, Emirates will continue to deliver 
high-level services and introduce more 
innovations and advancements in terms 
of both on-ground and onboard services 
for Chinese passengers.

Li: My role is to direct the strategic 
development of Emirates in Chinese 
mainland, including strengthening 
relationships with political representa-
tives, government authorities, airlines, 
commercial accounts and key travel 
industry representatives, while ensuring 
that both the nationwide revenue target 
and company standards for passenger 
handling are achieved.

So, liaising with different parties, 
including the company headquarters in 
Dubai, local authorities and customers 
in China, takes up most of my time. 

One of the most important parts of 
my work is to communicate with my 
team and know what they are thinking 
to create the best synergy among the 
team. This is also the most meaningful 
part of my work.

Li: I like to go to the gym and workout 
to help me relax after a hard day’s work.

Li: Finding the right person at the right 
time. Motivating everyone in the team, 
to maximize everyone’s potential in the 
areas that they excel in or have the most 
interest in.

Li: The market keeps changing, so do the 
ideas and mindset of younger generations. 
As new staff join Emirates, it is obvious 
that they are developing new ways of 
doing things, such as the social media and 
new channels for sales. I have been trying 
my best to keep up with new trends and 
be openminded when it comes to inno-
vative thinking, which has been proved 
successful.

Li: I would love to travel to the South 
Pole in Antarctica.

Li: Dubai is a great place to visit in spring, 
because the weather is mild and comfort-
able. Some of the European destinations 
are also highly recommended, such as 
the UK, Spain, Germany and France. The 
European destinations are good choices 
for Chinese visitors in spring, because they 
can avoid the summer peak season and 
enjoy more of the benefits on offer.

ST: What is the 
main goal for 

Emirates in the 
China market in 

the near future 
and how can it 

achieve that goal?

ST: What do you 
think makes a 

successful leader?

ST: On a normal 
working day, 

what things take 
up most of your 
time, and what 

tasks are the most 
important?

ST: In your spare 
time, what kinds 

of activities do 
you like to do 

in order to relax 
and do your job 

better?

ST: What has 
been your great-
est challenge or 

career setback 
and how did you 

overcome it?

ST:  Where do 
you most want to 

travel but never 
have been?

ST: Could you 
recommend a 
couple of des-
tinations and 

Emirates routes 
to travel to in the 

spring?
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Mi: 2017 is a year with great momen-
tum for the aviation industry and civil 
aviation in China. Airbus is honored to 
support this development with our prod-
ucts, services and industrial cooperation 
projects. We delivered 176 commercial 
aircraft to China throughout the year, 
which is the eighth consecutive year of 
more than 100 deliveries. One fourth of 
Airbus’ total deliveries went to China in 
2017, including 141 A320s, 32 A330s 
and three A350XWBs.

For Airbus, China is a crucial market 
and a strategic partner with win-win 
cooperation. The cooperation expanded 
to the area of wide body aircraft, while 
the A330 Completion and Delivery 
Centre in Tianjin was inaugurated in 
September 2017. And two aircraft have 
been delivered to the Chinese customers 
from Tianjin in 2017.

In 2017, Airbus has selected the 
southern Chinese city of Shenzhen, 
widely considered to be the Silicon 
Valley of China, to establish its Airbus 
China Innovation Centre (ACIC). Airbus 
has also signed a cooperation frame-
work agreement with Invest Shenzhen to 
establish a long-term strategic partner-
ship to accelerate innovation and shape 
the future of flight.

“The win-win cooperation makes 
Airbus and China here today. We will 
surely find more fields to expand it, in the 
innovation sector or something yet to be 
discovered. It is our mission and chance.”

Mi: I love gardening, so I look forward 
to spring. Maybe due to the time I was 
born, three days before spring according 
to the Chinese lunar calendar, I love 
nature. I talk with the trees, flowers and 
plants, and am passionate about looking 
after them. I have a garden where I have 
planted more than 100 plants. Every 
spring, I have an agenda of moving back 
from the city to my villa, located on the 
slope of a mountain in the northern part 
of Beijing. I then plant more trees, flow-
ers and vegetables such as cucumbers.

Airbus has a charity program with 

an orphanage school in Anhui Prov-
ince’s Jinzhai County, developing young 
people’s competence in engineering, 
mathematics and aviation. When my 
colleagues and I visited the school, I 
found there were flower beds, but no 
flowers in the flower beds. It was such a 
pity that there were so many girls in the 
school, but no flowers. So I promised the 
school that the next year when we came 
again, we would plant flowers in their 
campus and make sure that they had the 
right system to look after the flowers.

Mi: I think Europe is the best destination. 
You find different local cultures in every 
village and every region in Europe, for ex-
ample, such as different architecture styles. 
Among all the European countries, I love 
France most. For me, the most beautiful 
metropolitan city is Paris, which gives you 
a sense of romance and freedom. Ro-
mance is in the way the city presents itself, 
the way you look at it, its style. 

Mi: I recommend spring pancake, a 
traditional Chinese food that people eat 
on the day called Li Chun to celebrate 
the beginning of the spring. In spring, I 
usually bake spring pancakes by myself, 
with fresh vegetables, such as bean 
sprouts, fragrant-flowered garlic and 
meat inside, and invite neighbors to 
share the delicacy with us. I think spring 
pancake is suitable for people of all ages. 

Mi: If there are big events coming up, I 
have to spend a lot of time on strategic 
planning, and close to the date of the 
events, I have to make sure the plans are 
implemented seamlessly. Last year, my 
team organized about 100 events.
Usually, I spend most of my time reading 
emails and attending meetings, and about 
one-third of my time communicating and 
coordinating with other functions. 

Mi: Great leaders are passionate, moti-
vators and have superior communica-
tion skills.

ST: What achieve-
ment has Airbus 
made in the year 

past?

ST: What is your 
personal plan for 

2018?

ST: What is your 
most-recom-

mended destina-
tion for spring?

ST: What is your 
favorite seasonal 
cuisine in spring?

Lindsey Mi
Airbus China Vice 
President,Communications

During her 17 years at Airbus China, Lindsey Mi, vice president in charge 
of communications, and her colleagues have managed to build the brand 
into an established transnational corporation, making great efforts in intro-
ducing the company’s products, technology, corporate culture and successful 
experiences. In her eyes, Airbus not only sells planes, but is also committed to 
growing together with China’s aviation manufacturing industry.

ST: What occu-
pies most of your 

working day? 

ST: What 
attributes are 

prerequisites for 
excellent leaders?
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Outlook for 2018 Suggests Strong 
Airline Profitability

 
The world’s airlines will carry a record number of passengers and earn all-time high collective revenues in 2018, according 

to International Air Transport Association forecasts. Strong demand, efficiency and reduced interest payments will help 
airlines improve net profitability in 2018, despite rising costs.

 
The global industry net profit is expected to rise to US$38.4 billion in 2018, an increase on the US$34.5 billion net profit 

expected for 2017 (revised from a US$31.4 billion forecast in June). 

North America 

Airlines in this region are forecast to generate the 
strongest financial performance with net profits of 
US$16.4 billion in 2018 (up from US$15.6 billion in 
2017). Market conditions are expected to continue to 
be strong, with announced capacity growth (3.4 per-
cent) likely to be slightly less than the traffic forecast 
of 3.5 percent.

Asia-Pacific 
Airlines in the Asia-Pacific region are forecast to 
see profits of US$9 billion in 2018 (up from US$8.3 
billion in 2017). The strong cyclical rise in cargo 
markets has been a particular support for this region, 
whose carriers account for 37 percent of global cargo 
capacity. Anticipated growth in demand of 7 percent 
will outpace announced capacity increases of 6.8 
percent.

Europe
Airlines in Europe are expected to deliver a net profit 
of US$11.5 billion in 2018 (up from US$9.8 billion in 
2017). Announced capacity increases of 5.5 percent 
trail the expected 6 percent growth in demand in 
2018, supporting a strengthening of the region’s 
performance.

Latin America
Airlines in Latin America are forecast to generate a 
US$900 million net profit in 2018 (up from US$700 
million in 2017). Passenger demand is expected to 
grow by 8 percent in 2018, outpacing announced 
passenger capacity growth of 7.5 percent.

Middle East
Middle East carriers are forecast to see net profits 
improve to US$600 million in 2018 (up from US$300 
million in 2017). Demand in 2018 is expected to 
grow by 7 percent, outpacing announced capacity 
expansion of 4.9 percent (the slowest growth since 
2002).

Africa
African carriers are expected to continue to make 
small losses of US$100 million in 2018 following a 
collective net loss of US$100 million in 2017. Stron-
ger forecast economic growth in the region is expect-
ed to support demand growth of 8 percent in 2018, 
slightly outpacing the announced capacity expansion 
of 7.5 percent.

Source: International Air Transport Association

Regional outlook
 
All regions are expected to report improved profitability in 2018 and all regions are expected to see demand growth outpace 
capacity expansion. Carriers in North America continue to lead on financial performance, accounting for nearly half of the 
industry’s total profits.

Highlights of expected performance in 2018 include

1 A slight decline in the 
operating margin to 8.1 
percent (down from 8.3 
percent in 2017)

4 A rise in passenger 
numbers to 4.3 billion 
(up 6 percent from 4.1 
billion passengers in 
2017)

5 A rise in cargo carried 
to 62.5 million tons (up 
4.5 percent on the 59.9 
million tons in 2017)

6 Slower growth for both 
passenger (up 6 percent 
in 2018; up 7.5 percent in 
2017) and cargo ( up 4.5 
percent in 2018; up 9.3 
percent in 2017) demand

7 Average net profit per 
departing passenger 
of US$8.90 (up from 
US$8.45 in 2017)

2 An improvement in net 
margin to 4.7 percent 
(up from 4.6 percent in 
2017)

3 A rise in overall revenues 
to US$824 billion (up 9.4 
percent on 2017 revenues 
of US$754 billion)
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L
apland is Finland’s north-
ernmost region, a sparsely 
populated area border-
ing Sweden, Norway, 

Russia and the Baltic Sea. With 
three-quarters of its territory lying 
in the Arctic Circle, Lapland fea-

Fun and Fantasy
tures unique aurora landscape and 
indigenous cultures. It takes just 90 
minutes to fly from Helsinki to Kit-
tila, a Lappish city where you can 
enjoy the magic of the Northern 
Lights, skiing and saunas under the 
starry sky. 

Text   Wang Ruosi

Photo by   Wang Ruosi
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Steaming saunas
With around 2.5 million saunas 

in Finland, some people say 
it is possible for the country’s 
population of 5.4 million to take a 
sauna at the same time. They can 
be found everywhere, including 
in apartments, summer cottages, 
public swimming pools, fitness 
centers, hotels, ships, airport 
lounges and even on public buses. 

Historically, the cleanest room 
in a Finnish home was the sauna 
house where the embers of a 
smoke sauna would ensure it was 
bacteria-free, a perfect place for 
giving birth and cleansing the 
bodies of the deceased.

Lapland is the region with the 
most traditional smoke saunas. 
Of them, Immelkartano is a 
popular smoke sauna resort in 
Kittila, where men and women go 
to sauna separately. Locals enjoy 
heating the stove to a temperature 
of 100ºC and then running outside 
to jump in the lake or have a roll 
in the snow at -20ºC, experiencing 
the extremes between hot and cold. 
The best option is bathing in a hot 
tub under the open sky, drinking 
beer together with the Northern 
Lights above you. 

Elf experience
In Lapland, winter lasts eight 

months, but despite more than half 

a year of polar nights, the local 
Finnish people are warmhearted, 
passionate and full of imagination. 
During the polar nights, it is not 
as dark as one might expect, as the 
moonlight is reflected on the white 
snow, increasing visibility.

Finns created the concept of 
elves — small beings with magical 
powers. In addition to the red 
elves that help Santa Claus, there 
are also green wild elves who keep 
gardens in good order and yellow 
barn elves that are full of wisdom. 

Peeking into the magic world of 
elves is not easy, because they live 
in the depths of forests. You can 
ride a snowmobile to the fantasy 
Elves Hideaway, learn one or two 
Elvish phrases or make handiwork 
at the Elf’s School. There is also a 
Lappish restaurant called Tonttula, 
and a souvenir shop selling old-
fashioned snowboards and 
weaving products with Lapland-
style patterns and textiles, as well 
as other elf-related items.

Delicacies of Lapland include 
cloudberry, white fish and 
reindeer meat. During the 
long wintertime, veggies are 
understandably rare on the menus 
in local restaurants, as they 
can hardly be planted in such 
a climate. These days, people 
can get food from anywhere 
around the world at any time 

of year, but Lappish prefer local 
food, which is natural and more 
environmentally friendly. 

Indigenous culture
As Europe’s only indigenous 

people, Sami live in the Arctic 
region of Finland, Norway, 
Sweden and northeast Russia. 
Numerous Nordic mythologies 
are derived from the Sami people’s 
ancient belief in animism, which 
states that all significant natural 
objects possess a soul. According 
to one of their myths, the 
Northern Lights were made by a 
firefox running over the land and 
swinging its red tail around.

Sami people believe that the 
ability to interact with nature is 
the most supernatural ability that 
humans have been endowed with. 
Like all other spiritual practices, 

you need to see it with your eyes 
and feel it with your own body. 
Narratives can hardly exert the 
same effect as personal experience. 
The feeling when you are standing 
on the top of a mountain and 
gazing into the pristine wilderness 
is too joyful to be described using 
words, but it fills you with great 
excitement. 

Reindeer are the symbol 
of Lapland for one very 
good reason: the number of 
reindeers in the region is nearly 
equivalent to the local Lappish 
population. Reindeer husbandry 
is an important aspect of Sami 
culture and reindeers have been 
domesticated for transportation. 
Today, tourists can experience 
the joy of a reindeer sleigh ride 
and a husky-driven excursion in 
Lapland. 
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A Foodie’s Take on

Taipei’s Tasty Treats
Text  Mina

National Museum of History 
Taipei’s National Museum of History is 

a must see for anyone who is interested in 
Chinese history. The building houses relics 
moved to Taiwan during WWII. Multiple floors 
house different exhibitions of jade, historical 
documents, gold, Buddhist sculptures and the 
occasional visiting exhibition. During my visit 
to the museum, I saw an exhibit of Egyptian 
mummies on loan from the British Museum.

To see all the artefacts, you will need a 
few hours. The building is huge and there 
is always a decent line at the popular 
exhibitions. Have your patience about 
you and be ready for some serious crowds 
around the most popular exhibitions. 
General admission tickets are NT$100 
and no backpacks, cameras or selfie sticks 
are allowed inside. There is a locker room 
by the entrance where you can store your 
belongings, so bring a few coins along. 

Following a historical artefact overload at the 
museum, cross the street to the Taipei Botanical 
Garden for a breath of fresh air.

As a foodie who has been living in Asia for the past five years, I have constantly been asked 
if I have been to Taipei. It is almost as if no foodie in their right mind would miss out on an 

opportunity to eat their way through the island. After paying a recent visit to Taiwan, I 
realized these people have got a point. My first visit to Taipei left me with nothing but fond 
memories and amazing photos. 

Following a quick flight from Beijing, I arrived in the warm, lush, beautiful green island 
of Taiwan. It is just the right combination of urban metropolis with a hint of that small 

town charm that I absolutely adore. Following a quick metro ride into downtown Taipei, I 
got my first glimpse of local life. Coming from the urban jungle of Beijing, it was refreshing 

and utterly relaxing to be in a city with a bit less hustle and bustle. 

Taipei Botanical Garden 
Although it was originally established 
as a research centre, the botanical 
garden functions more like an oasis for 
the city nowadays. Filled with bamboo 
gardens, forest-like jungles and exotic 
plants, the garden is a beautiful setting 
for photos that are bound to impress 
your friends back home. 

What should one eat when in Taipei? A 
simpler question to answer would be: What 
should one not eat? As a foodie obsessed with 
finding authentic local flavors, my first visit to 
Dihua Street was a real eye-opener, followed by 
a sensory overload at Ning Xia Night Market. 

Dihua Street
Getting out of the cab, I was slightly worried 

that the driver had dropped me off in the 
wrong part of town. What was there to eat at 
what appeared to be a fabric market? Then it 
hit me. A whiff of waffle in the air caught my 
attention and I discovered the first of many 
tasty delights. 

I have had egg rolls from the supermarket 
many times in my life, but this was the first 
time I had them fresh.The taste was mind-
boggling. Warm, flakey and with a mild flavor, 
the egg rolls are the perfect appetizer for more 
adventures down the street and the discovery 
of more delicacies. 

A few more steps along and there were fresh 
egg tarts to be tasted and savory pan-friend 
dumplings to be gorged on while street musicians 
played everything from hip-hop to classic 
Chinese pop music. Add to that mix a few cute 
dogs in funky outfits and you have got a way to 
spend the afternoon. 

Popular Taipei street food of tomato with Chinese plum.

The beautiful 
sakura 

garden in 
Taipei.

WHAT 
TO EAT

WHERE 
TO GO
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Palais de Chine Hotel
Having worked in the hospitality industry, I have a 

special admiration for beautiful hotels. I especially love 
those that go out of their way to give guests a unique 
experience and offer a touch of history, art and culture. 
Palais de Chine Hotel is conveniently located literally next 
door to Taipei Main Station. One half-hour train ride 
directly from the airport and you exit the station to find 
the front door of the hotel. The moment I walked in, I 
knew it was a different kind of hotel. It is not just about 
finding a comfortable bed for the night. It is a lot more 
than just a place to stay. It is like walking in to a French 
history museum. 

I must admit, the hotel is a tad dark. You walk around 
feeling like you have entered a medieval castle. The 
interior, with a luxurious round bath tub, calls your name, 
especially for some fancy Instagram photos. 

Much of the artwork is from the owner’s private 
collection and art tours are available for anyone who is 
interested in learning a bit more. 

Needless to say, after spending the day exploring Taipei, 
coming back to the hotel to a complimentary glass of 
wine in the library-style Executive Lounge is not a bad 
way to end the day and get ready for a night out. 

Ning Xia Night Market 

First of all, the place was packed, and I am 
not just talking about fellow tourists. The 
loud bustling night market is filled with locals, 
visitors, families, and old and young couples 
alike. A few seconds here and you can easily 
see that Taipei is a food-obsessed city. 

Stall after stall cook up different types of 
local dishes and a few Western options. There 
was everything from whole skinless frogs 
waiting to be grilled to skewers of intestine and 
duck heads. Tasty is the only way to describe 
the smell in the air. It was a combination of 
aromas coming off of every food stall and a 
mixture of different cuisines. 

One scent that stood out among the rest was 
the distinct smell of stinky tofu. It is known as 
the national dish of Taiwan. Stinky tofu can be 

a bit off-putting, especially for first-timers. It is 
such a popular dish in Taipei that at one night 
market you will find multiple stalls of stinky 
tofu, as well as restaurants on the island that 
specialize in this dish. If you are trying it for 
the first time, my recommendation is that you 
do it at one of the food stalls. These tend to be 
slightly less pungent and added with a modern 
sweet-and-sour sauce that helps it go down 
a bit easier. Plus, if you really cannot handle 
your first bite of stinky tofu, there are plenty 
of less bizarre options to wash that rotten taste 
out of your mouth. 

It is not just strange foods that you will 
find at Ning Xia. You will also see stalls 
selling tasty pork knuckle and oyster 
omelette. Oyster omelette is one of the most 
popular street foods in Taiwan. Outside 
of street vendors, you do not see oyster 
omelette in many places. They can be a 
bit of a strange concept to grasp for first-
timers. Oysters and omelette do not usually 
go together, but these are covered in a sweet 
and tangy sauce. Combined with the salty 
brininess of the oyster, it is a tasty reminder 
of Taiwan’s close relationship with the 
ocean. Each street vendor has his own take 
on the sauce, my personal favorite it the 
slightly spicy ones for that extra little kick in 
the taste buds. But, travel and eat around a 
bit and you are sure to discover one that will 
hit your palate just right. 

My absolute favorite discovery at the food 
market was the pork knuckle. I love pork 

WHERE 
TO STAY

knuckle and they are so commonly found 
around China. Great taste aside, pork knuckle 
is filled with collagen that does wonders for 
one’s skin. A delicious treat that also doubles 
as a beauty product? Um, yes please! 

In Taiwan homestyle cooking, chefs rely 
heavily on soy sauce for flavoring and for color. 
If you are used to a lighter taste, Taiwan home-
style food can come across a bit strong at first 
taste. But, I think it is just perfect. The dark 
richness of the soy sauce gives the braised pork 
knuckle that tantalising hue of golden brown. 
The vendors stew the pork knuckle for hours 
each day, and you can really taste the difference. 
The longer the pork is stewed, the more tender 
and flavorful the meat gets. By the time the night 
market opens, the pork knuckle has been stewing 
for hours, and all the flavor of the soy and the 
spices have seeped deep into the meat. Order up 
a pork knuckle, a cold beer and you have got the 
best drinking snack one could ever ask for. 

Cafes

Take a stroll around Taipei and you are sure to 
find no shortage of adorable cafes. Taipei cafes 
are known for their bubble tea. There are many 
varieties of bubble tea, which is served both hot 
and cold, along with a few options of bubble 
lattes. The chewy tapioca balls are tasty and add 
a little extra perk to my daily latte needs.  

One can never have 
enough street food 
barbecue.

Bubble, bubble, you’re in trouble! There’s never a 
shortage of bubble teas and lattes in Taipei.

The lobby combines art and 
luxury hospitality in one.

The best kind of 
chicken is a tasty 
fried chicken.

Grilled flour sticks. At the night markets in Taipei, 
there's never a shortage of tasty desserts.

Photo by  Mina

So, what did my first encounter with Taipei teach 
me? Keep an open mind when it comes to food and 
culture, and most importantly, be adventurous. There 
is so much yet to be discovered in Asia, no matter 
how long one has lived here. Be adventurous and you 
never know what great and tasty discoveries you will 
uncover. 
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S
ince opening in 2016, Beijing West Leisure Resort has been 
attracting the attention of the world for its beautiful landscape, 
and profound history and culture. With Yesan Slope, Baishi 
Mountain, Qingxi Tomb, Langya Mountain and Yishui Lake, 

people cannot tear themselves away from the resort once they have 
arrived. Every year, as spring approaches, flowers blossom, and animals 
and birds can be seen everywhere.

Yishui Lake
As the only national water 

conservation scenic area in the 
heart of the Beijing-Tianjin-Hebei 
region, Yishui Lake was one of the 
hosts of the 1st Hebei Provincial 
Tourism Development Conference, 
and is also a national 4A tourism 
scenic spot. Surrounded by a 
beautiful landscape and having 
profound links to Chinese wisdom, 
Yishui Lake is becoming a world-
class tourist location with great 
development prospects.

It is located 25 kilometers 
southwest of Yixian County, 120 
km north of Beijing, 160 km east 
of Tianjin and 90 km south of 
Baoding, and is connected to Juma 
River as well as surrounded by the 
spectacular Langshan Mountain 
and Yunmeng Mountain. The lake 
covers an area of 27 square km. The 
steep mountains are magnificent, 
the air is clean, the water is clear 
and the trees are lush, making 

it a wonderful place for leisure 
tourism. Laozi Peak symbolizes the 
essence of Yishui Lake, which is 
full of rocks and of strange shapes, 
boasting 12 scenic spots. Standing 
at the peak, one can not only 
experience the mystery of nature 
and enjoy the beautiful landscape, 
but also experience the unity of 
heaven and man in China’s Yi 
culture. Visitors are invited to 
experience a series of exciting 
and thrilling water sports in the 
summer.

Yishui Lake Tourist Resort, 
covering a total area of 100 
square km, also includes the Yi 
Cultural Leisure Resort Town and 
other projects related to catering, 
accommodation, leisure and 
entertainment. Yishui Lake invites 
you to enjoy delicious food and 
spend a happy time there, especially 
in March when the mountains turn 
green.

Beautiful Spring Scenery
at Beijing West Leisure Resort

T ra vel  |  Inside China
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Qingxi Tomb
In the ancient pine forest at the 

foot of Yongning Mountain in the 
west of Yixian County lies Qingxi 
Tomb. It is an ideal tourist spot of 
unique historical, architectural, folk-
custom, geological and biological 
interest.

Construction of the tomb 
began in 1730, during the Qing 
Dynasty (1644-1912), and was 
completed in 1915. In those 185 
years, four emperor’s mausoleums, 
three queen’s mausoleums, three 
graveyards for imperial concubines, 
and four graveyards for sovereigns, 
princesses and their brothers were 
built, involving more than 80 
emperors and concubines from 
four dynasties, namely, Yongzheng, 
Jiaqing, Daoguang and Guangxu. 
The ashes of Puyi, the last emperor 
of the Qing Dynasty, were also 
buried in Hualong Royal Cemetery 

in the reserve. The tomb grounds 
also include Xinggong Palace, 
Yongfu Templeand many other 
ancillary buildings. The site was 
among the first batch of key 
national cultural relic preservation 
units and the first national 4A 
tourist attractions. It is also a 
UNESCO World Heritage Site.

The descendants of the tomb 
keepers still continue their unique 
Beijing dialect, characteristic diet, 
etiquette, songs and dances, and 
other Manchu customs, while 
providing a rich variety of tourist 
activities. Watching a performance 
for worshipping Quanlong or a 
dragon lantern display and then 
enjoying some authentic Manchu 
cuisine, you are able to gain a 
thorough knowledge of the royal 
history of the Qing Dynasty in a 
single day.
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Langya 
Mountain

At the east foot of Taihang 
Mountain in the west of Yixian 
County, Langya Mountain stands 
tall. Boasting 36 peaks, the 
spectacular mountain is a rich and 
colorful paradise. It has a glass 
viewing platform at the peak of 
Qipan, near the cliff on the north 
side of the Five Warriors Memorial 
Tower. The main structure of the 
glass viewing platform is made of 
high-strength steel, and the surface 
is made of crystal glass overlapped 
into multiple layers. Suspended 
450 meters above a deep valley, 
the platform covers an area of 466 
square meters and can accommodate 
more than 200 people.

Every year from April to October, 
Langya Mountain becomes a sea of 
flowers, and there are two dedicated 
flower gardens. The No. 1 flower 
garden is in the ice and snow sports 
ground of Langya Mountain Ski 
Resort, covering an area of 400,000 
sq m. Built in 2016, the No. 2 
flower garden is located in Huoshan 
Village in Yixian County, covering 
an area of 800,000 sq m, where 
millions of flower seedlings are 
planted.
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Text  Wang Junyan

Photos  Qiu

The exquisite and durable handmade paper was made in the ancient 
fashion. It is smooth and warm to the touch. Its preservation is reliant 
on a museum with an international flavor, and also on the loving work 
of an old hand.

Culture 

The Warmth Within

Paper Fibers
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Long Zhanxian is elderly, and 
not terribly interested in either 
being interviewed or being famous. 
It was only when interest was 
expressed in purchasing some of his 
paper that he became enthusiastic. 
He strenuously smoked several 
puffsfroma water tobacco pipe and 
his eyes lit up. Although he has 
recounted interesting details about 
the past to countless journalists 
and tourists since the village’s 
handmade paper museum won 
the Chinese Architecture Media 
Prize, the new form of paper that 
he researched and developed 
over many years has not been as 
successful as he anticipated, so he 
always feels somewhat impatient 
about this treatment.

The location is Xinzhuang 
town’s Jietou village, which is a 
half-hour drive past Tengchong in 
Yunnan Province. In spring, fields 
of yellow canola flowers carpet 
the land as far as the eye can 
see, stretching all the way to the 
foothills of the High Black Tribute 
Mountains on the Myanmar 
border. The handmade paper 
museum, a building evidently the 
work of a contemporary designer, 
is swamped in the golden sea of 
flowers. It is a breathtaking sight. 

Back when plastics, rubber 
and glass were not universal, 
generations of villagers produced 
paper here. The locals fashioned 
hats, fans and even windows out 
of paper. Now, several decades on, 
such paper is only used to wrap 
blocks of Pu’er tea, and so the 
overwhelming majority of families 
have stopped their involvement in 
the craft, and the young leave the 
village in search of work while the 
old plant canola crops. Recently, 

investors, designers and enthusiasts 
have arrived to set up a museum 
and support the revival of this 
ancient craft, with a focus on 
calligraphy and painting paper. 

At an age when he should be 
relaxing with his grandchildren, 
Long has been guiding the 
establishment of the new village’s 
ancient papermaking society, 
signing a co-operative agreement 
with 18 farmers, but orders have 
been low enough that the work 
does not warrant a co-operative 
society, and the village is yet to 
return to its former tradition of 
being strongly engaged in paper 
manufacturing. All of Long’s 
hopes currently rest on being able 
to witness the fruits of the labor 
in which he has been engaged in 
throughout his twilight years.

The paper workshop is his home. 
There is a pile of firewood in his 
kitchen, where his wife cooks on 
the stove. On the other side of the 
room, Long adds firewood to a 
cauldron, the long water tobacco 
pipe never leaving his hand. He 
coughs between sentences. Piping 
connected to the cauldron links 
to a large hollow iron wall. The 
physical work is undertaken by 
the younger Long Zhanliang, who 
does not speak, silently separating 
a stack of fresh paper sheet by 
sheet before adhering them to 
the iron wall. The wet paper 
dries within a minute or two, 
upon which it is taken down and 
stacked. Each sheet of paper has 
furry sides, the fibers of the pulp 
providing character. It is smooth 
to the touch, the same temperature 
as the fingers running over it. This 
“back” paper is the last step in the 
manufacturing process. Previously, 

paper would be adhered to a wall 
or hung on bamboo poles to dry, 
a process which Long Zhanxian 
improved upon. He designed the 
cauldron, the steam of which dries 
the paper quicker and results in a 
smoother product.

Long Zhanliang implicitly 
understands Long Zhanxian’s 
desires. To begin with, he probably 
only worked to earn some extra 
money when not needed on the 
farm. When he had learned the 
techniques of handmade paper 
manufacturing, he gradually took 
on the responsibility of its growth. 
Upon completion of the set tasks, he 
would experiment, such as bringing 
back, drying and shredding wild 
flowers from the fields behind the 
house, before forming them into an 
image on the paper, creating flower 
grass paper. Although he has not 
“been out to see the world” like 
others from the village, the photos 
he shares in his WeChat friends 
circles are liked by people all over 

Flower grass paper

Culture 

Right hand in the kitchen;  
left hand in the workshop

the country.
In 1897, a British man, surnamed 

Davies, stayed in Tou Village. He 
wrote: “This large village is a 
paper production center. This kind 
of paper is called ‘white paper’.” 
The way that Long Zhanxian 
makes paper is the same as that 
witnessed by Davies: “The bark is 
first soaked for one day, and then 
heated with lime, any residue of 
which is subsequently flushed away. 
The resultant matter is then ground 
with a pestle, the finest elements 
of which are selected and placed 
in a large vat. Water is added and 
the contents of the vat mixed into 
a thick liquid. Following which, 
an extremely fine bamboo sieve is 
settled into the thick liquid. A white 
layer will appear on the top. Then 
the bamboo sieve is upturned onto 
a stack of paper. Upon drying, a 
soft white paper will have formed 
upon surface of the liquid. This can 
be used for writing.”

There are essentially two ways 
to make Yunnan handmade paper: 
moulding and pulping. Moulding 
necessitates evenly distributing 
the pulp on a straining mesh to be 
dried in the sun; pulping requires 
holding a bamboo screen with 
both hands in the pulp vat, with 
the pulp evenly distributed on the 
screen and then dried over a fire. 
Long Zhanxian utilizes the latter 

method. His raw materials need 
to be natural and traditional, and 
the bark that of the local Yunnan 
oriental paper brush. The pulp 
coagulant is fermented cactus juice. 
Paper being made by hand and 
in the ancient manner is the most 
important aspect to maintain. 

Long Zhanxian appeared to 
be very willing to discuss other 
aspects, including dimensions, 
thickness and artificial aging 
processes — elements that are all 
customizable. Some desire paper 
equivalent to that found in the 
Forbidden City, a texture that he 
is able to replicate. Some artists 
purchase an amount of paper 
when visiting the museum, and 
then later place a repeat order. The 
artists’ interest in paper inspired 
Long Zhanxian, who said: “To 
begin with, as long as the paper 
was good enough, the price 
was not a concern.” The paper 
produced by other families in the 
village to wrap Pu’er tea can be 
bought for pennies, whereas his 
average calligraphy or painting 
paper is 50 yuan per sheet. He is 
very confident of the quality of his 
paper, which he proves by ripping 
a corner off, upon which he writes 
a few words before soaking it in 
a bowl of water, thereby proving 
that neither the paper separates 
nor the ink washes away.

“If the paper is good, 
  money is no object”

Fermented cactus juice is used as 
pulp coagulant.
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Old museum director and 
the future

Originally, when young Yale 
design graduate Hua Li was 
designing the museum, Long 
Zhanxian was in charge of co-
ordinating the construction 
workers. Hua Li called him an 
“elderly scholar” of perfectionism. 
Long Zhanxian, who has only 
received a few years of elementary 
education, is a lover of literature. 
He enjoys poetry and songs 
and writes beautiful Chinese 
characters. When he has spare 
time he faces the fields and 
composes poetry, or plays his erhu. 
Even without considering these 
characteristics, he believes that the 
biggest differentiator is his love of 
papermaking.

At the time, his dream and 
work were neither supported 
nor opposed by the village 
committee. Nowadays, the village 
and Tengchong city are active 
in promoting the museum. At 
the entry point to the village, 
the government has erected a 

sign stating: “Handmade Paper 
Intangible Cultural Heritage Base”, 
upon which is printed a photo of 
the museum: a bizarrely aesthetic 
building standing upright amidst 
swathes of golden canola flowers, 
which is eye-catching for those 
passing by.

It would have been inconceivable 
for Long Zhanxian before that 
he could become the director of 
a renowned museum in his 60s. 
The growing reputation of the 
building brings a constant flow 
of visitors, some of whom come 
to see the building itself, some are 
just traveling, while others come 
to see the handmade paper. Long 
Zhanxian receives visitors on an 
almost daily basis.

Within the museum itself, 
several connected exhibition 
rooms display the entire 
papermaking process from the 
soaking of bark and the making 
of the pulp, to the making of 
the paper and its cutting. One 

year, Hong Kong director Chen 
Kexin went to Tengchong to film 
Dragon, and he purchased almost 
every item of antique papermaking 
equipment. Bringing the collections 
to the museum was difficult, and 
if there had not been this final 
effort, then the craft that had 
been preserved down the ages by 
centuries upon centuries of Long 
Zhanxian’s ancestors would have 
been lost almost without a thought.

Handmade paper was once 
considered to be one of the four 
ancient discoveries that heralded 
the advent of civilization in 
antiquity. Now that luster is long 
gone, but the hope that remains is 
enough to sustain Long Zhanxian 
and the entire village.

There are also real-estate 
developers who are preparing to 
enclose land within the vicinity of 
the village, creating a high-end art 
village. Long Zhanxian’s efforts 
might have a longer lasting reach 
than he could have imagined. 

Yunnan handmade paper
The period in which the technology to make 
paper made its way to Yunnan can be traced 
back to as far back as the Three Kingdoms 
period (AD184/220–280). By the time 
of the Qing Dynasty (1644-1912), paper 
manufacturing businesses run by local ethnic 
minorities experienced growth. Papermaking 
techniques were brought in by craftsmen 
from Sichuan and modern Hubei and Hunan 
provinces, causing paper manufacturing 
to reach its peak in Yunnan at that period, 
when it was used in the palaces. It is unclear 
how much better modern paper production 
techniques are in comparison with the 
ancient practices, but in a few places in 
Yunnan they are still making paper in the old 
way. The craftsmanship, techniques, tools 
and materials are identical to those utilized 
2,000 years ago. Yunnan possesses a huge 
variety of handmade paper products, with 
prominent examples including Dongba, Dai 
minority, Tengchong and Heqing paper.

5 4



Golden Snub-
Nosed Monkey

Culture  |  Lens
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Photos   Ding Kuanliang      Text   Fannie
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Focus Falls on Through the lens of Ding Kuanliang, a 
Chinese photographer who captures images of 
wild primates, the golden snub-nosed monkey 
is caring, harmonious and humanistic.

The wild species is endemic to a small area 
in temperate, mountainous forests of Central 
and Southwest China in the provinces of 
Sichuan, Gansu, Shaanxi and Hubei. They 
inhabit these mountainous forests at altitudes 
of 1,500 meters to 3,400 meters above sea 
level. It snows frequently in this range, but 
this species can withstand colder average 
temperatures than any other non-human 
primate, with its thick coat providing warmth. 
They often sleep in the lower stratum of the 
tree canopy, avoiding the upper canopy where 
it is cold and windy.

The home-range size of the golden snub-
nosed monkey, which lives in groups, varies 
seasonally. The change in home-range size and 
location is dependent upon the availability and 
distribution of food. The total area covered 
by seasonal home ranges is surprisingly large, 
with one of the largest home ranges found 
covering 40 square kilometers. 

The monkeys are found in groups ranging 
Photo taken at Qinling 
Montains of Shaanxi 
Province.

Photo taken at Qinling 
Montains of Shaanxi 
Province.
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in size from five to 10 individuals up to bands of 
about 600. One-male units are the basic social unit, 
which contain a single breeding male, several breeding 
females and their offspring, with many of the units 
forming a bigger group.

Protecting the young is a group effort. Mothers 
often have helpers assisting them with the care of their 
young. When faced with danger from a predator such 
as the northern goshawk, the young are placed at the 
center of the group while the stronger adult males fend 
off the danger. Following such incidents, members of 
the group remain close to one another with the young 
protected at the center.

The golden snub-nosed monkey usually eats leaves, 
fruit, seeds, buds, herbs, bark and flowers. It is primarily 
an herbivore with lichens being its main food source, 

Photo taken at Qinling 
Montains of Shaanxi 
Province.
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although its diet varies markedly with the seasons. 
The amount of lichens consumed decreases in the 
summer with the greater availability of fruit and 
seeds. 

The golden snub-nosed monkey population 
is estimated at between 8,000 and 15,000, 
with the species threatened by habitat loss. 
For Ding, taking photographs is a way to 
protect nature and wild animals. It is through 
his images that he appeals to people to join 
efforts in nature conservation, protecting the 
environment and stopping the destruction of 
wild habitats, to make the world a cleaner and 
more beautiful place. Photo taken at Qinling 

Montains of Shaanxi 
Province.
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Falling in 
Love with 
Springtime

Photos   Wang Yang

Special  t hank s to   BOTANICA Restaurant

Spring is the beginning of a 
brand-new year. Everything 
comes to life, and people are 
expected to achieve their 
own personal growth. What 
plans do you have to embrace 
spring 2018?

People
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Being a pilot is many people’s dream. However, 
despite so many aspirants, many fail to achieve this 
dream due to the Civil Aviation Physical Examination 
Code for New Recruits.

A nonstandard working schedule, altitude radiation 
and being required to sit for extremely long periods of 
time, in addition to maintaining a bright and cheery 
countenance, are all parts of the extremely strict and 
demanding physical requirements placed on pilots 
by the industry. Outside of the cockpit, pilots incor-
porate exercise into their lives to maintain a healthy 
physique and positive mental state. 

The reason Liang Jian, a China Southern Airlines 
Beijing Branch Airbus A330 captain, became at-
tached to flying is directly linked to exercise. After 
high school, Liang Jian attended Wuhan Universi-
ty, where he majored in international trade. At this 
point, his life’s trajectory had nothing to do with 
flying airplanes. In his fourth year, China Southern 
Airlines visited his university for recruitment. Since 
active individuals tend to gravitate toward sports, 
the recruiters looked at members of the soccer team. 
Liang Jian’s coach happened to recommend him to 
the recruiters, which ultimately led to him becoming 
the only student in the entire school selected for pilot 
training. 

With Liang Jian interested in running, walking, 
hiking, biking, soccer, badminton, basketball and 
swimming, it is clear that his passion for life lies with-
in exercise. “Every time I arrive in a new city, I like 
to go on a walk, or ride a bike,” he said. On flights to 
Kunming, he never misses the chance to cycle around 
Dianchi Lake. The vibe of the city and the warmth of 
the surrounding nature never cease to amaze him.

Although he does not have fixed time off, he usu-
ally has two to three opportunities per week to go 
walking. Whether trekking through urban or rural 

Pilots Prioritize Fit 
Body, Fit Mind

Text   Feng Shuangqing

landscapes, different seasons always bring new sur-
prises to old locations.

Liang Jian said that in addition to the external, 
observed changes exercise can bring to your body, 
its mental benefits cannot be overlooked. Pilots and 
cabin crew can easily be affected by the weather, en-
vironment, or other external factors, which is where 
the importance of a relaxed, unhurried and calm 
attitude comes in.

Springtime always gets travelers excited. Liang 
Jian’s annual tradition is to go on outdoor hikes with 
his family. “Spring is a time when you can finally 
utilize all the energy you have stored up throughout 
wintertime.” 

For Liang Jian’s colleague Zhong Tao, when he 
was younger, hiking in the wild under the spring-
time sun was what he most looked forward to. Even 
now, it is an annual ritual. He likes to walk along 
the Great Wall and look out at the mountains and 
rivers before him. “Spring is a new beginning. There 
is always a sense of ritual when it comes around,” 
Zhong Tao said.

Everyone has one thing he or she invests the major-
ity of their time and energy in doing. For Zhong Tao, 
it is exercise. At 1.83 meters and with a muscular 
build, it is obvious that for him, exercise is a priority. 
Zhong Tao is in his seventh year as a pilot. As long 
as he is not working an overnight flight, and as long 
as his body’s condition allows it, a workout is always 
the first activity after work is over. For Zhong Tao, 
exercise is not only a way to overcome fatigue, but 
also, a way to feel happy.

Fitness can be monotonous, especially specialized 
training. Zhong Tao’s secret to overcoming this mo-
notony is by setting small goals. Every time, before 
going to the gym, he will first create a workout plan. 
As a China Southern Airlines Beijing Branch Airbus 

Liang Jian (right) 
China Southern Airlines 
Airbus A330 captain

Zhong Tao (left) 
China Southern Airlines 
Airbus A320 co-pilot

320 co-pilot, naturally his flight schedule is tightly 
packed. However, he will always use whatever brief 
breaks he has to check-in to a gym, using active 
resting as a substitute for slacking off. “Recently, we 
flew from Ho Chi Minh to Guangzhou. We had a few 
hours off at Guangzhou, and I went to the gym for an 
hour-and-a-half.”

Every week, Zhong Tao will find a day for com-
prehensive training, where he will train his chest, 
back, legs or shoulders.“Fitness is the perennial 
search for different methods used to tire oneself out. 
It really is an act of will.” Relentlessly enduring pain 
to carve out your physique: after the pain comes 

metamorphosis. 
What Zhong Tao is most proud of is his record of 

doing 1,000 push-ups within an hour. Although exer-
cise is always exhausting on the first day, the second 
day after exercising is when the body really begins to 
feel sore. On this day, muscles also begin to recover 
and restore their energy, so he also feels full of energy 
to complete the day’s work tasks. For Zhong Tao, this 
produces a feeling of accomplishment. This is why he 
believes that vigorous exercise promotes good physi-
cal health and posture, and is necessary for wearing 
the captain’s uniform, because it trains the will and 
spirit to push on in the face of adversary.
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In the winter, Beijing experiences strong winds and 
low temperatures. As a girl who studied in the south 
of China, Li Na always expects snow.

In Jian Mingmin’s mind, spring is represented by 
lemon-yellow grassland with colorful flowers and 
clear blue sky, while shadows on houses in the dis-
tance help highlight the tiles in the sunshine. Jian 
Mingmin loves painting, especially oil, gouache and 
acrylic.

Li Na and Jian Mingmin are flight attendants for 
China Eastern Airlines Beijing Branch. They have 
many things in common, including that they were 
both born in the 1990s, and are confident and enjoy-
ing their lives. 

Jian Mingmin studied fine arts as an undergrad-
uate; if she did not become a flight attendant, she 
might have turned out to be a designer or an illustra-
tor. On her day off, painting enriches her life, while 
offering a way to relieve stress and make her life less 
monotonous. 

Li Na studied petroleum resources exploration as 
an undergraduate. She saw a recruitment advertise-
ment for China Eastern Airlines when she attended a 
Universal IELTS class. After passing an interview and 
the relevant training, she became a flight attendant. 

After two years in the job, they are both First Class 
flight attendants.

Jian Mingmin said: “When I was a little girl and I 
saw flight attendants walking past me with exquisite 

Flight Attendants 
Fulfilled by Joys of Job

Text   Cao Shenshen

makeup and uniforms, I admired them. And now I 
have become one of them, I feel grateful.” 

When asked what the most enviable thing is about 
a flight attendant, Li Na said: “You can travel every-
where in the world, experience different cultures and 
taste different food, before returning to your normal 
life. I always feel amazing.”

As the front line of civil aviation services, flight 
attendants have endless contact with passengers. For 
the two girls, something as small as a smile or warm 
word from a passenger is always appreciated. From 
getting up in freezing temperatures at 3 a.m. to deal-
ing with unexpected emergencies, bad weather, flight 
delays or impatient passengers, their job is not easy, 
but flight attendants should not only control their 
tempter, but also pacify passengers. 

“Usually, I do not want to talk to anyone when I go 
home. I just want to lie on my bed. Every flight atten-
dant is independent and strong,” Jian Mingmin said.

“I love the sunshine and warmth in spring, I can 
feel the days getting longer and my mood improves.” 
In spring, Jian Mingmin likes to fly to Australia, 
because there is an abundance of sunshine, but it is 
neither too hot nor too cold. You can walk in the sun-
shine, enjoy the singing of street musicians and even 
feel relaxed in the crowd. 

However, Li Na likes to fly to the Bali. “When you 
enjoy the sunshine on the beach, you no longer feel 
exhausted. ”

Li Na (right) 
Flight attendant for 
China Eastern Airlines

Jian Mingmin (left) 
Flight attendant for 
China Eastern Airlines 
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How to make your look be vernal in 
spring? 

Jian Mingmin: I think you’d better wear neat 
clothing in spring and that would make you look 
elegant. White is the most common color in 
spring and summer. Moreover, orange and blue 
are also on my recommending list. 

Do you have any makeup recommenda
tions for spring? 

Li Na: I recommend getting some simple 
and elegant makeup. You can take off red lips 
and makeup with peach-blossom eye shadow 
and lip gloss. After that, you would find your 
face turn warm. 

Jian Mingmin: Your skin would 
turn sensitive and dry when new 
season comes. Therefore, you 
should moisturize you skin. 
Avene’s spray and avocado 
emulsion and sea buckthorn 
water of Decorte would help you 
to calm your skin. Moreover, ultra 
facial cream of Kiehl’s is also my 
favorite. 

Li Na: Yes, skin problems often 
occur in spring, so you have to 
take more care of your skin. I 
recommend French cosmeceutical 
because it is natural and extracted 
from plants. It is simple enough to 
form sensitive skin. For example, 

flower water of sanoflore, Filorga 
set, gold oil of Nuxe and grape 

water of caudalie, etc. 

Skin problems 
have a concentrated 

outbreak in spring, so 
how you take care of 

your skin in this season? 
Please recommend 

some skin care 
products. 

Each spring, head chef at the BOTANICA 
Restaurant, Yen, turns her thoughts to Tuscany, where 
she learned how to cook, and she is reminded of a the 
simple but powerful garmugia lucchese. This soup is 
special in that it can only be prepared during a few 
short weeks each spring, and is made with vegetables 
full of the season’s vigor, such as broad beans, setose 
thistle, asparagus, sugar snap peas and onions. “Broad 
beans have a unique flavor and really add to the 
aroma of the soup,” Yen said.

The first time I met Yen was at a restaurant 
in Beijing’s 798 art district. Her soft and gentle 
appearance belies her mastery in a profession 
as physically demanding as cooking. Once the 
conversation flows, I discover that her spirit is that 
of an enthusiastic “tomboy”, with body language 
brimming with confidence. It could be that this kind 
of character is necessary to make the transition from 
being a young person in Taipei to a successful chef of 
Italian cuisine.

“Cooking and elegant meal preparation are 
completely unrelated. Once you have experienced 
the adrenaline rush when creating a meal or the 
excitement of having invented a new dish, mastered 
the ingredients and also made your diners happy, you 
will become addicted to cooking,” she said, adding 
that enjoying cooking and cooking for a living are two 
completely different things.

“When I was young, I liked reading Laura Ingalls 
Wilde’s autobiographical novels.” It seems like Yen’s 
relationship with food stretched back to her childhood. 
“When the Unites States was expanding in the West, 
and times were hard, people sweated blood and tears 
to put food on the table. These precious meals were 
eaten under the warm glow of the stove. The whole 
family would gather before the fire for warmth and eat 
precious popcorn wrapped in leather bags gifted by the 
local Indians. The father would exchange physical labor 
for produce, and the mother would prepare this produce 
into meals.” These images of the details of lifestyles and 
the creation of cuisines left a deep impression on Yen, 
an impression which she has never forgotten.

After graduating from school, she first became a 
reporter for a magazine publisher, dividing her time 
between reading and cooking, which gave her a real 
sense of accomplishment. However, the demands of 
daily life were more punishing. Each month, when 
all her articles had been submitted, Yen would work 
overtime with her colleagues until 4 a.m. or 5 a.m., 
before returning home to sleep for several hours and 
then heading back to the office to continue writing 
articles. Such a lonely existence led to Yen gradually 
relying more on cooking for financial support.

“When I was feeling down, I would go to the 

Crazy 
About 
Cooking
Text   Cao Shenshen

“There is not a single chef who does not 
have a preference for spring cuisine. The 
sight of the table can be very emotional, a 
reflection of the season. It is the same with 
both fine cuisine and health.”

Yen 
Head chef of BOTANICA 
Restaurant
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kitchen, for if there is anything in the world that can 
cure a person’s gloom, it is food.” Later, in addition 
to writing articles, Yen devoted all her spare time 
to cooking and eating. Her bedtime reading matter 
gradually became recipes and cookbooks. Her money 
for clothes and movies was spent on purchasing 
ingredients and utensils, almost as if she only felt at 
ease when in the kitchen.

 “This is most definitely not a standard lifestyle,” 
Yen said, laughing. Her weekends are often spent in 
the following manner: sleep late, make a clam pasta, 
read a novel in the afternoon, go back into the kitchen 
to make potato dauphinoise and Yorkshire puddings, 
read another four chapters of the novel while drinking 
afternoon tea and then head back to the kitchen to 
make a parma ham and lettuce sandwich to see her 
through the evening.

Yen’s favorite season is spring: “It represents 
renewal and flourishing life. Everything has the 
potential for rebirth.” It was when basking in the 
spring radiance of the sunlight coming through her 
window that she quit her job and headed to cuisine 
capital, Italy. When she first arrived in Tuscany, Yen 
felt similar to a freshly hatched chick. Tuscans enjoy 

tasting tender beans, green apricots, fresh porcine 
and wild asparagus. These foods are not only warmly 
received during festivals and evening meals, but also 
impact the people’s daily activities. Everyone who 
has a garden will plant these beans in winter, for they 
know that the beans that sprout in April will fill a 
wicker basket. All of the food beloved by the people 
has its own season, and almost everyone is willing to 
find the delicacies of that season.

“In Tuscany, you will come across a great many 
ingenious designers, reporters and photographers. 
When talking with them, you will find that they are all 
deeply interested in the making of food and wine, so 
in this region, they feel a strong sense of home.” That 
was where her culinary skills were born. Whenever she 
felt worn out, she would return to stay with friends, 
making pasta and sauce with them, as well as picking 
fresh vegetables, and sampling wine and olives. Each 
trip a fantastic culinary holiday.

As the interview drew to a close, Yen summarized 
herself in the following words: “I went into professional 
kitchens because I love to eat, and after working in 
Michelin restaurants in London and Italy, I realized that 
if you are not crazy, you will never become a chef.”

Gourmet Photographer 
Captures Picture-Perfect Grub

Text   Feng Shuangqing

Ma Yan 
Food Photographer

If taking photos of your meals is already a daily ob-
session, just think how obsessive you would be if you 
were a professional gourmet photographer. 

Wearing a dark-brown knitted sweater and jeans 
rolled up to loosely cover the tongue of his boots, 
and sporting curly hair stylishly combed back, gour-
met photographer Ma Yan seems set for a date with 
springtime. 

It was when he happened across an employment 
opportunity calling for the shooting of various food 
items that Ma Yan was surprised to discover the joy 

in not having to give direction. By virtue of being 
trained in the basics of media aesthetics, he was able 
to craft beauty through uniting the food with its sur-
roundings. 

But shooting food is not necessarily easier than 
shooting people. The styles and emotions involved 
with gourmet photography are many and manifold. 
If the object for the photographer is a dish served in a 
restaurant, then the photographer must stimulate in 
the viewer a sense of appetite, with the ideal goal be-
ing for customers to lick their lips while staring at the 
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pictures. The key to a photoshoot for a five-star restaurant 
is to visually reinforce the elegance and refinement of the 
atmosphere. The photos taken need to represent the high 
value of the things it is placed alongside. 

Ma Yan’s favorite photoshoots revolve around the theme 
of the pursuit of a high-quality lifestyle, such as winter-
time health foods or springtime herbal remedies. One must 
consider the color of the food, the selection of specific 
eating utensils, the purpose of the lighting, the adjustment 
of the background, the creation of atmosphere and so on. 
Only once these qualities organically coalesce will one ob-
serve the construction of photography worth artistic merit. 

As far as gourmet photographers are concerned, with the 
annual coming of springtime also comes the opportunity 
to capture the joyful exuberance of the season. Through 

the lens of Ma Yan, it is evident that nothing is able to 
reflect this mood quite like the sprouting of new buds 
in nature. To go into nature for the shooting of film 
is a wise choice: for there, the grass is tall and the 
nightingales are in the air; the world is alive with the 
rejuvenation of all things. Eager women wear bright-
ly colored dresses, while young men are out and 
about, brimming with high spirits. Color returns 
to the city, leeks arrive, fresh milk fills glasses, ripe 
bamboo shoots line plates and the joyous flavor of 
human life returns. Vitality and vigor meet the eye 
on all sides. 

However, in a studio, it is sometimes possible to 
take photographs even more imbued with the spirit 
of springtime than pictures taken outside. The skill 

in a professional photographer’s craft is absolutely no 
less impressive than the skill in a magician’s. 
This spring, Ma Yan has set a small goal for himself: 

to systematically arrange and present the artistic works 
of gourmet food he has devoted years of his life to photo-
graphing, and open a small photography salon, in which 
other photographers can share tips and stories. He would 
also like to start offering photography classes of an inter-
esting and lively sort, such as the combination of online 
and offline interaction. “In actuality, teaching a subject is 
a form of self-improvement, because in the process of pre-
paring for class, you have to coherently marshal your own 
photographic knowledge.” He has always believed that if 
there is no time for contemplation, then the pictures seem 
to lack a soul.

“I love the work. It keeps me happy.” This sentence 
seems to be a realistic appraisal of Ma Yan’s attitude. It is 
not said in an idle manner. When what you love becomes 
what you do, Ma Yan feels that this is the most blessed 
thing of all; and he has been fortunate to take pictures for 
many years without ever losing interest, completely im-
mersed in the process. His work philosophy is that because 
a photographer controls the shutter, the object in the lens 
is ultimately the photographer themselves.
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Tur? Quidi occum fuga. 
Pudandi psandi bernat et 
facepel endebitae pa inc-
ta iliti net at aut ommo

in Beijing
Underground The Tavern
Following in the footsteps of her boyfriend, 
Pauline started her three-year life as an 
exchange student at the University of Inter-
national Business and Economics in Beijing 
a year ago, living just a three-minute walk 
from the campus. She led me to an under-
ground tavern, which had no signboard at 
all, but has earned a word-of-mouth reputa-
tion. We were greeted by sweet laughter and 
a cordial atmosphere was lingered in the 
square-shaped tavern, which is furnished 
in simple, rustic fashion. The waitress was 
sitting at the doorstep, with a fat cat in her 
arms. She let out a shriek of delight upon 
seeing Pauline: “Here you are!” 

Home-brewed craft beer and home-
style ambience are the reasons why Pauline 
recommends Underground The Tavern. “I 
come here whenever I am free. I sit here 
and chat while enjoying the fresh air,” 
Pauline said. Foreign students learning in 
China can find their favorite beer here at 
low prices. A girl with pigtails and wear-
ing a white skirt gracefully served eight 
home-brewed craft beers. She blushed 
with shyness before introducing them with 
an almost inaudible voice: “Eight kinds 
of home-brewed craft beer are available 
now. From the lightest taste to the most 
overpowering, they are: strawberry-fla-
vored fruit beer; brown ale; British bitter 
ale; caramelized amber ale; Mocha Porter; 
Milk Stout; Single Malt; and Mexican 
IPA.” With these words, she gave a soft 
smile before returning behind the counter.   

As a French girl, Pauline would chat with 
friends over a glass of wine as a teenager. 
For French people, a cafe is different from 
a tavern in terms of its opening hours and 
menu. “After all, people have to find a suit-
able place to have a good chat. You need to 
find a restaurant for a meal. And you need 
a tavern for a chat. It is good to talk in a 
relaxed atmosphere,” she said.
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The roots
Roots Reggae Bar 

“The seat by the window is my favorite. 
Passersby stop to take a look at what is 
going on here when they see a group of for-
eigners inside nodding their heads, as they 
try to figure out what kind of place this 
small room is. They look at me and I invite 
them to join us,” said Pauline. 

At Roots Reggae Bar, people sing along 
to reggae songs, while a scribbled portrait 
of Bob Marley occupies the whole wall. 
On our visit, a middle-aged man with a 
reserved manner suddenly stood up and 
began to dance to the chorus of a song. He 
swayed with irregular dance steps, but was 
just intoxicated by the music judging by his 
facial expression. Pauline and other strang-
ers at the tables nearby joined him one by 
one, singing and dancing in a natural, sim-
ple and unrestrained way and at their own 
will. It was a sweet, mysterious night at this 
nondescript little reggae bar. 

Café de la poste
Café de la Poste is the most miraculous 

place on Yonghegong Street. It is sand-
wiched between a row of Chinese-style 
restaurants, snack shops and bakeries 
extending from Beixinqiao to Yonghe-
gong(Lama Temple). It is hard to find the 
entrance to Café de la Poste, as it is shad-
owed by a large number of dazzling sign-
boards belonging to the shops nearby. 

The cafe does not open until 11 a.m. in 
the morning, but provides the most gen-
uine home-style French meal in Beijing. 
Nobody knows when it closes at night, 
because crowds of animated customers 
always stand on the pavement in front of 
the cafe, with plastic cups in their hands, 
talking late into the night and often not 
departing until dawn.

Looking onto Yonghegong Street from 
any seat by the windows, you feel as if 
you have no idea where you are. That 
sense of strangeness is one of the best 
things about the cafe, which is simply 
furnished and has no intension of looking 
glamorous. The photos exhibited on the 
red wall are changed from time to time. 
On the day when a new photo exhibition 
is opened, Justin, the manager of the cafe, 
offers sparkling wine free of charge to 
congratulate the photographer. 

“Café de la Poste is a common name 
for a French cafe. It means ‘cafe beside 
the post office’. The common character-
istics of these cafes are the genuine flavor 
of home-style dishes and a relaxed, cozy 
atmosphere,” said Justin, who has been 
working here since he arrived in Beijing 
two years ago. He likes his job, offering 
a sense of warmth and familiarity to his 
countrymen and other travelers far from 
their hometowns.
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Bottega
Zhong Ming is the most professional 

alcohol enthusiast among my friends. The 
first time I met him, a few years ago, I was 
astonished by his familiarity with every-
thing on the drinks list, and his approach 
to communicating with the bartender in a 
most appropriate way. Last year, he left the 
mass media industry, where he had worked 
for years, turning his interest in alcohol into 
his career by serving as a guide for private 
tours of bars in Beijing. He can design any 
itinerary according to the tastes of tourists, 
as easily as concocting a cocktail.

The trip that evening started with Bottega. 
The old restaurant that was recently trans-
ferred from Sanlitun to Xinyuanli has taken 
on an entirely new look in a larger space. 
Bottega is an authentic Italian restaurant, 
which has the reputation of having the most 
palatable pizza in Beijing. The restaurant 
had a giant pizza oven transported from 
Naples, with Salvo and his younger brother 
from a pizza family in Naples having strict 
control over the source of foodstuff. 

What appeals most to Zhong Ming is real 
Italian-style feel of coming to the restaurant 
at dusk for an Aperol Spritzthen sitting by 
the bar as the sun sets, chatting with the 
bartender. He then drinks gin cocktails until 
he feels hungry. Daniele, Salvo’s grandson, is 
a master pizza cook from Naples, who runs 
the kitchen with his younger brother, Paolo. 
A wine cabinet with more than 60 kinds 
of Italian wine offers diners the chance to 
complete a real taste of Italy.

Janes + Hooch
After leaving Xinzhonglu, we went to 

the original electromechanical factory yard 
in Nan sanlitun, where the original fac-
tories have been transformed into restau-
rants and bars of different styles. Sitting 
at the door of his bar on a cool summer 
night with a straw hat on his head, Warren 
seemed to be a passerby who had stopped 
to take a rest. Upon seeing Zhong Ming, 
Warren’s face lit up. A few minutes later, 
an auntie with a simple smile brought a 
few glasses over “on the house” to our ta-
ble by the side of the bar door. Warren and 
Zhong Ming both lit cigarettes as I gazed 
at the people walking past. 

I might have taken a much longer time to 
find this bar without the guidance of Zhong 
Ming. It is the only bar to have been listed 
on Asia’s Best 50 Bars for two consecutive 
years. The bars on the list are all selected 
by the bar industry, and are worthy of their 
worldwide reputation. 

Warren, an Australia, said: “For a peri-
od of time, bars boomed in Beijing. They 
replaced mediocrity with another thing — 
the pursuit of a gaudy and bizarre style. But 
that was not what I wanted.” Along with 
his partner, Warren created a dimly lit and 
mysterious space with restrained music. 
Customers can sit at the long bar and chat 
over drinks. Voices are diluted by the mu-
sic, and are only loud enough to be heard 
by the nearest person.

When asked if he interacts with custom-
ers, Warren said: “Of course, a bar is a 
social function. Otherwise, people would 
just drink at home for free.”
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MIGHTY MIXOLOGIST’S 
CHAMPION COCKTAIL

the age of 6, when my grandfather gave 

me a taste of baijiu using his chopstick. 

I absolutely hated it and swore never to 

touch it again,” Matthew said. “It was later 

on in life that I decided to push myself 

to create something delicious out of it, 

something people would actually like. The 

drink is also a reminder of one’s roots, and 

that in the pursuit of your dreams and hap-

piness, not to forget those closest to you.”

A native of Beijing, Matthew 

Han has been immersed in the 

bartending scene since the age 

of 17, when he began working 

for a restaurant as a trainee bar-

tender. He soon discovered an 

affinity for making cocktails, and 

a natural ability to understand 

flavor profiles and ingredient 

pairings to create uniquely de-

licious cocktails, despite an al-

cohol allergy that kept him from 

enjoying his concoctions.

“It gives me great satisfaction 

to see the joy on people’s face 

when they drink my cocktails,” 

Matthew said. “I love the chal-

lenge of interpreting each guest’s 

personality with a tailored drink. 

Being able to craft a personalized 

drink requires you to have a conver-

sation with the customer, to get to know 

them better, their likes and dislikes. Most 

of the time you get it right, sometimes you 

do not, but you learn from it.”

In 2016, Matthew challenged himself 

by entering competitions. He placed 

second at the North China regional finals 

of the prestigious 5th Bacardi Legacy 

Cocktail Competition in his first year of 

competition, and subsequently emerged 

champion in 2017, while working as head 

bartender at the PuXuan Hotel and Spa. 

His winning cocktail “Prajn-Pramit” 

was created as a poignant ode to life, 

combining the sweetness of homemade 

rose syrup balanced with the acidity of 

passion fruit and a tinge of rosemary for 

nostalgia, complementing the Bacardi 

8 Year Rum, “which brings joy with its 

smooth, mellow notes”. Finally, a dash of 

China’s traditionally fiery white spirit — 

baijiu — adds to the complexity.

“My first encounter with alcohol was at 
Photo by   Dong Wei

Photo by   Ma Yiting & Ji Jianpeng

Recipe for  
Prajn-Pramit 

Ingredients

45ml Bacardi 8 Year Rum 
30ml Passionfruit juice 
30 Rose syrup 
15ml baijiu
1 sprig of rosemary

Directions

 Measure all ingredients into a 
cocktail shaker.

 Add crushed ice and shake until 
all ingredients are well mixed.

 Strain and pour into a prepared 
high cocktail glass with ice 
cubes.

 Add a sprig of rosemary for 
garnish. Serve.

How to order the prefect 
cocktail

Get friendly with the bartender and 
use the following guide to let them 
know your cocktail preferences so 
they can create something to suit 
your taste.

 Do you like sweet, sour, bitter 
or even salty drinks? Other key 
words that will help the bartend-
er include fruity, herbal, nutty, 
smoky or woody. 

 Will it be spirit forward or some-
thing lighter on the alcohol?  

 What is your preferred cock-
tail base? Will it be vodka, gin, 
vermouth, tequila or rum? If you 
have a favorite brand, name it as 
well. 

 Other requirements that will 
provide further insight into how 
you like to drink your cocktail 
include whether you prefer long 
drinks like Tom Collins or a 
short drink such as Martini.

1

1

2

2

3

3

4

4

Matthew Han, The PuXuan Hotel and Spa, 
Bar Manager
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Coarse curls and 
untameable waves…If 
you want to understand 
— and master — the 
hair you’ve got, it’s all 
about getting to grips 
with your, ahem, roots.

Fresh Seaberry 
Revitalizing 
Conditioner

Innisfree 
Repairing Oil 

Serum

TSUBAKI 
Volume Touch 

Treatment

Roger & Gallet 
Nourishing Oil 
(Body & Hair)

Kerastase Elixir 
Ultime Oleo 
Complexe

Aquair Color / 
Perm Damage Care 

Treatment

MASTER 
YOUR HAIR

Ma Cherie Air Feel 
Conditioner

Innisfree 
Strength Tonic 
Essence (for 

weak hair roots)
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Fresh Black 
Tea Kombucha 

Facial 
Treatment 
Essence

Eisenberg 
Rejuvenating 
Protection 
Treatment

Sulwhasoo 
Concentrated 

Ginseng Renewing 
Essential Oil

Whoo 
Hwanyugo 
Treatment 
Essence

Estee 
Lauder Skin 
Activating 
Treatment 

Lotion

SK-II Facial 
Treatment Oil

Estee Lauder 
Advanced Night 

Repair

Give your skin a tailor-
made beauty boost, in just 
a few drops! Target skin are 
concerns that are brought 
on through lifestyle and 
environmental factors.
Booster energy visibly 
reduces signs of fatigue and 
revives radiance.

Estee Lauder 
Global Anti-

Aging Power Soft 
Creme

For Beloved One 
Collagen Facial 

Massaging Cream

Text Clare
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If you knew the date of your death, how would you live your life?
The Immortalists does not seem like a second novel. It has all the unexpected brilliance of a debut hit, combined 

with the assured style and long-sighted wisdom you would expect from an older, more experienced writer. The 
author, Chloe Benjamin — who, astonishingly, is only 28 years old — tells a 
story set in 1969 in New York City’s Lower East Side. Word has spread of the 
arrival of a mystical woman, a traveling psychic who claims to be able to tell 
anyone the day they will die. The Gold children — four adolescents on the cusp 
of self-awareness — sneak out to hear their fortunes.

The prophecies inform their next five decades. Golden boy Simon escapes to 
the West Coast, searching for love in ’80s San Francisco; dreamy Klara becomes 
a Las Vegas magician, obsessed with blurring reality and fantasy; the eldest son, 
Daniel, seeks security as an army doctor post-9/11; and bookish Varya throws 
herself into longevity research, where she tests the boundary between science 
and immortality.

Along the way, Benjamin poses intriguing questions about the value of 
longevity and whether we are victims or perpetrators of our own fates. Though 
Benjamin is wary of magical thinking, her omniscient writing casts a masterful 
spell that will leave you eager to see what her third novel will bring.

A sweeping novel of remarkable ambition and depth, The Immortal-
ists probes the line between destiny and choice, reality and illusion, this world 
and the next. It is a deeply moving testament to the power of story, the nature 
of belief and the unrelenting pull of familial bonds.

For a memoir about a life spent performing 
magic, Here Is Real Magic is wonderfully 
grounded in real life. Nate Staniforth, magician 
and former host of the Discovery Channel’s 
TV show Breaking Magic, takes us along his 
journey from wide-eyed kid trying to convey 
his sense of wonder to the adults around him, 
to young magician trying to get a break in Los 
Angeles, to the de-
mands and drudgery 
of constant touring, 
to finally feeling that 
he has lost the sense 
of awe that originally 
set him on his course. 
It seems like every few 
years a memoir about 
magic comes along 
— this one does the 
trick.

Set in 1920s Bombay, The Widows of a Malabar 
Hill introduces Perveen Mistry, Bombay’s first female 
solicitor. When one of her father’s Muslim clients dies 
and the trustee of the estate submits paperwork, signed 
by his three widows, donating the bulk of their in-
heritance to charity, Perveen’s suspicions are aroused. 
As she delves deeper into the secrets and betrayals in 
the house on Malabar Hill, what started as a routine 
inquiry quickly escalates to 
murder. Perveen has painful 
experiences of the ways in 
which women’s voices can be 
silenced, and driven by per-
sonal tragedy to protect the 
rights of such women, even 
murder cannot deter her. It is 
a deeply moving testament to 
the power of story, the nature 
of belief and the unrelenting 
pull of familial bonds.

The Immortalists 
By Chloe Benjamin

Here is Real Magic
A Magician’s Search for Wonder  
in the Modern World
by Nate Staniforth

The Widows of Malabar Hill  
A Mystery of 1920s Bombay 
by Sujata Massey

Darkest Hour

Paddington 2

Within days of becoming Prime Minister of Great Britain, Winston Churchill must 
face one of his most turbulent and defining trials: exploring a negotiated peace 
treaty with Nazi Germany, or standing firm to fight for the ideals, liberty and 
freedom of a nation. As the unstoppable Nazi forces roll across Western Europe 
and the threat of invasion is imminent, and with an unprepared public, a skeptical 
king and his own party plotting against him, Churchill must withstand his darkest 
hour, rally a nation and attempt to change the course of world history.
Although the film is obliged to stick close to the historical record in telling this 
world-turning story, it is clear from the outset that the writer, director and actor 
intend to inject as much amusement value into the piece as possible. They first 
show a cranky Churchill in bed breakfasting on whiskey, eggs, a cigar and cham-
pagne, and inadvertently exposing his nether regions beneath his bed shirt to his 
nervous new secretary.
Compared with how he is presented in many other biographical accounts, 
Churchill here appears to be startlingly unprepared upon being confronted with 
the nation’s dire threat to its national security and survival. This is the man who had through the 1930s earned the scorn 
of most politicians for his endless warnings about the growing German military machine and was still mistrusted due to his 
Gallipoli fiasco of World War I.

Paddington is happily settled with the Brown family in Windsor Gardens, 
where he has become a popular member of the community, spreading joy 
and marmalade wherever he goes. While searching for the perfect present for 
his beloved Aunt Lucy’s 100th birthday, Paddington spots a unique pop-up 
book in Mr. Gruber’s antique shop and embarks upon a series of odd jobs to 
buy it. But when the book is stolen, it is up to Paddington and the Browns to 
unmask the thief.

Masked men kidnap a teenage boy named John Paul Getty III. His grandfather 
is the richest man in the world, a billionaire oil magnate, but he is notoriously 
miserly. The movie follows Gail, Paul’s devoted, strong-willed mother, who unlike 
Getty, has consistently chosen her children over his fortune. She attempts to 
sway Getty even as her son’s mob captors become increasingly more determined, 
volatile and brutal. When Getty sends his enigmatic security man to look after 
his interests, he and Gail become unlikely allies in this race against time that 
ultimately reveals the true and lasting value of love over money.

All the Money  
in the World
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Opens Doors to Guests
Grand Italian Castle 

Text   Yang Di      Photos   Tabiano Castle

surrounding Parma, looking for a 
home to bring up their children, 
and found Tabiano Castle.

It was love at first sight.
The castle dates back to the 11th 

century and was built originally 
as a fortified stronghold of the 
Pallavicino family, one of the most 
powerful families of the era, which 
strategically dominated the Taro 
river valley.

When the couple found the 
castle, they immediately decided it 
would be their home, even if, due 
to its poor condition, they had to 
invest a considerable amount of 
money to renovate it. The castle 
was in a serious state of disrepair 
and ruin. Many walls had collapsed 
and the interior was devastated, 

N
estled among the green 
hills of the Italian 
province of Parma, 
the atmosphere of 

Tabiano Castle is full of charm and 
grandeur.

Privacy and elegance are the 
fundamental elements of this 
exclusive property, owned by the 
Corazza family.

The Corazzas are an ancient 
family of patricians from Val di 
Blenio in the canton of Ticino in 
Switzerland, with a history dating 
back to 1400.

At the end of 1700s the family 
settled in Parma, Italy, and bought 
a large farm on the plain.

Giacomo Corazza and his wife, 
Rosa Gatti, explored the hills 

with weeds growing everywhere.
Fortunately, this was not a 

major obstacle for Rosa as she 
had inherited a large fortune from 
her father, Carlo, also known 
in London as the “King of Ice”, 
because he owned a fleet of ships 
importing ice from Norway to 
London.

He was also involved in many 
other businesses in the city, 
including restaurants, cafes and 
concerts.

The couple rebuilt the 
battlements of the castle and the 
guard tower, and built vast terraces 
and greenhouses to protect rare 
lemons and plants during the 
winter.

They also gathered the best 
artists and skilled craftsmen from 
the region to embellish the interior 
with frescoes, stucco on the 
ceilings, paneling, fireplaces and 
marble staircases.

The cellars, the stable, the 
administration offices and a chapel 
were also rebuilt.

The castle has a more than 
1,000-year history.

“As the Corazza family, we are 
now in the sixth generation,” said 
88-year-old Giacomo Corazza 
Martini, the patriarch of the family. 

“In the sixth generation, there 
are six cousins who live between 
Rome, Paris, Brussels and 
Stockholm. Tabiano is the place 
where the family gathers together 
and really feels at home,” he said.

The family dining room is stunning 
with a central fireplace, decorated 
with a fresco similar to that by 
Leonardo da Vinci for the Castello 
Sforzesco in Milan.

The bedroom features 
beautiful frescoes, with 
sleeping angels, dreamy girls 
and rose crowns, which were 
considered very fashionable at 
the end of 19th century.

The welcoming, intimate “Red Sitting Room” is where the family spends most of the time. 
It is a room of particular charm.

lounge and ballroom, decorated 
with beautiful gold frescoes.

The bedrooms also feature 
wonderful frescoes, with sleeping 
angels and rose crowns, which 
were considered fashionable at the 
end of 19th century.

The idea was to make a stern 
building cozy and charming, 
transforming it into a noble 
and tasteful home that could 
accommodate guests like the 
Queen of Italy, Margherita of 
Savoy, who came to the castle to 
visit cardinal scientist Pietro Maffi, 
who was spending his holidays at 
Tabiano.

There are also large cellars 
where, until recently, wine and the 
parmesan cheese were kept.

The interior echoes the style of 
the end of the 18th century, but 

“We are very grateful to all our 
ancestors for keeping the castle 
with such great care and love. One 
day I hope the young generations 
will all work together and do their 
part to help maintain the beauty 
and charm of this castle.”

Tabiano, as one of the most 
important defensive buildings of 
the feudal era in High Emilia, still 
retains the look of a true fortress.

It consists of two large wings 
and a central part, with a loggia 
and a tower overlooking a large 
panoramic terrace.

The left wing is inhabited by 
the family and has bedrooms and 
lounges used for everyday life.

The right wing is the 
representative part, with two 
lounges, a dining lounge with a 
grand fireplace, library, music 
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The 25-meter swimming pool with 
beautiful Italian glass mosaic 

designs in shades of calming lilac, 
blue and purple, is suitable for 
lane swimming and relaxation, 
and is further enhanced at 
night with glittering fiber optic 
lighting. A contemporary wet 

deck with underwater benches 
allows guests to lounge in the 

sun whilst still being immersed in 
the coolness of the water.

The intimate spa facilities include 
six treatment rooms, including 

two couples’ suites, a separate 
manicure-pedicure section, a 
reflexology area, a tea lounge 
for relaxation and one-to-one 
consultation areas for highly 
personalised service. Steam 

rooms and experiential shower 
facilities that release aromatic 

scents alongside colored lights, 
varied water pressure and mists are 

also available for guests to complete 
their multisensory, unique and holistic spa journey.

H I G H L I G H T S

L
ocated along Marina Bay and close to the 
heart of the Central Business District, with 
easy access to luxury boutiques and entertain-
ment venues, Mandarin Oriental, Singapore is 

one of the city’s most luxurious hotels. All 527 gues-
trooms and suites exude chic, supreme comfort and 
offer spectacular views of the picturesque Marina Bay, 
the spectacular ocean or the mesmerising city skyline 
from floor-to-ceiling windows.

Opened in 1987, Mandarin Oriental, Singapore 
was built by United States architect John Portman, 
who also designed the fan-shaped atrium for the 
hotel. Renowned interior designer H.L.Lim, of LTW 
Design Works, transformed Mandarin Oriental, Sin-
gapore into a modern landmark with a multimillion 
US dollar renovation in 2004. The harmonious decor 
in the elegant guestrooms takes its inspiration from 
the natural world, while the colour palette is neutral 
and soothing. Natural elements can be seen in the 
polished wood panel behind the bed, a bed spread 
with lavishly embroidered patterns, and the textured 
ivory cloth on the walls. 

Oriental influences are apparent in the choice of 
decorative details that flow through premium carpets 
adorning the spacious floor, lending a nod to Sin-
gapore’s multicultural heritage. Coupled with dim-
mable cove lighting that illuminates the room with 
an understated elegance, the overall effect is one of 
subtlety with a decidedly contemporary twist.

There are five restaurants and two lounges at 
Mandarin Oriental, Singapore in which Dolce Vita is 
a poolside restaurant offering Italian cuisine with a 
selection of fine wines.

Enter and be welcomed by a palette of browns and 
neutral tones that exude a sophisticated and chic 
vibe. Its subtle grey floor is given a dose of edginess 
with two stunning black and white tile showpiec-

es that adorn the spacious main dining area. Over 
at the bar, a stone-finish backdrop and black granite 
countertop further accentuate its luxury character as 
diners unwind in comfort on mahogany chairs. The 
focal point of Dolce Vita is a feature wall with vertical 
slit windows, offering diners a glimpse into the chefs’ 
culinary world.

Text   Fannie Feng

Immersed in the 
Heart of Singapore

Stylish outdoor swimming

Sensual spa

there are much older furnishings 
and books inside the castle, 
especially in the library where there 
are books from the 1500s that 
come from the family of Martini 
Counts scholars and bibliophile 
enthusiasts.

The family dining room is 
spacious and stunning, decorated 
with a fresco similar to that by 
Leonardo da Vinci for the Castello 
Sforzesco in Milan — a large tree 
decorated with the coat of arms 
of the great families who owned 
Tabiano: Pallavicino, Visconti, 
Malaspina, Douglas Scotti and 
more.

The beautiful collection of 
elaborate blue-and-white plates on 
the walls comes from England and 
is part of a service that was used in 
the family since the mid-1900s.

Next to the dining room is the 
welcoming, intimate “Red Sitting 
Room”, where the family spends 
most of their time.

“It is thus called because of the 
dark brick color of the velvet sofas, 
and is a place of particular charm,” 
Giacomo said. 

Meanwhile, the wallpaper 

boasts original gold leaf from the 
late 1800s, while the chandelier 
features hanging crystals and the 
ceiling is painted with monograms 
of Giacomo and Rosa. There is 
also a fully functional marble 
fireplace under a mirror 
decorated with gold plum, 
photographs of almost all the 
ancestors and a small balcony 
with spectacular views. 

A place where the family often 
spends time is the office, where 
family management has always 
been carried out. The desks are 
still those of 100 years ago and on 
the walls there are the portraits 
of the head of the family and the 
stern, but reassuring, Carlo Gatti, 
the “King of Ice”, to whom much 
of the London Canal Museum 
is devoted. Since May, 2016, the 
castle has opened its doors to 
guests looking to experience a 
place of great beauty and elegance.

Part of the castle has become 
a charming resort, featuring 40 
rooms, suites and apartments, 
divided between the old guard 
tower and the original main 
residence.

Nestled among the 
green hills of the Italian 
province of Parma, the 
atmosphere of Tabiano 
Castle is that of a home 
full of charm and 
grandeur.

The striking beautiful 
ballroom in the left 

wing is decorated with a 
beautiful fresco in gold 
tones and an amazing 
collection of antiques.
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Above the lobby entrance floor on 
floor 65 is China Bar, a stylish, 

atmospheric space for drinks and 
live jazz performance. On the 
top floor 66 is China Grill, an 
informal, international eatery 
with a soaring glass pyramid 
ceiling. This elevated dining 

room provides commanding, 
360-degree views of the capital, 

and specializes in prime meat and 
seafood.

Guests can enjoy even more 
convenience with new furniture 

that is compact, but still 
functional, for their modern 
travel needs. A bulky working 
desk now gives way to a 
replacement that is suit-
able for two people to use 

at the same time.  One of 
the highlights of the hotel 

is the comfortable bath tubs, 
which have been boosted with 

bauxite.  The spacious bathrooms also 
provide the option of a soothing rainforest shower.  The 
enhancements have taken guest feedback into consid-
eration, exemplifying the message that “luxury is personal”.

H I G H L I G H T S

I
f you want to stay at the tallest development on 
prestigious Chang’an Avenue in the heart of the 
capital’s Central Business District and enjoy an 
intimate experience, Park Hyatt Beijing is the 

perfect destination.
Located directly opposite the China World Trade 

Center and the striking CCTV Tower, Park Hyatt Bei-
jing occupies the uppermost floors in the main tower 
of the Beijing Yintai Center, which were designed by 
award-winning United States architect John Portman. 
The main Park Tower is crowned at its apex with a 
Chinese palace “lantern” that lights up the surround-
ing sky at night like an iconic beacon. 

On arrival, express elevators sweep guests up to 
floor 63 where the lobby is located alongside The 
Lounge, offering all-day comfort food. The hotel’s 
246 deluxe guest rooms, including 25 suites, ranging 
in size from 45 to 240 square meters. 

Luxuriously appointed with large windows, here 
you can embrace the city, looking down on Tianan-
men Square, the Forbidden City, the CCTV Tower 
or Chang’an Avenue from your room. All suites have 
additional TVs in the bathrooms, while the exclusive 
Presidential and Chairman Suites both feature fully 
equipped kitchens where a private chef can prepare 
food on demand.

On floor 59, guests enjoy exclusive access to fitness 
facilities, including an exercise studio, a relaxation 
deck, a 25-meter indoor lap pool, a giant whirlpool, 
pool showers surrounded by “bam-boo forests”, 
steam rooms and saunas.

Opened in 2008, Park Hyatt Beijing it is embracing 
its 10th anniversary in 2018. The hotel has launched 
guest rooms with a fresh new look, equipped with 
advance PM2.5 air purification systems for cleaner 
air. The machines employ an intelligent back-end sys-
tem and produce little noise, so guests can get a good 
night’s sleep.

Park Hyatt Beijing General Manager Paul Wright 
said: “Continuously providing a comfortable envi-
ronment for our guests is something that we want to 
deliver. We hope that our guests who come from all 
around the world will enjoy a memorable and intimate 
experience with us.”

Text   Wang Ruosi

A Shining Beacon in the City
Park Hyatt Beijing

China Bar / China Grill

Newly decorated guest rooms
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tourists, the flow direction of 
passengers, the composition of 
passengers and the consumption 
characteristics. It then adopts the 
following measures: First, it sets 
up “points of issuing temporary 
entry permits” at T2 and T3 for 
tourists enjoying the 144-hour 
visa-free transit policy. It also 
sets up indicators and ground 
advertisements to help passengers 
with visa-free transit procedures 
at designated points in a more 
convenient and rapid way. Second, 
it provides services for depositing 
baggage free-of-charge. Third, it 
offers free and paid tourist activities 
in Beijing, Tianjin and Hebei. 
Other follow-up measures include 
providing preferential treatment 
covering food and beverages, 
shopping and currency exchange.

In addition to advertising at the 
airport, BCIA uses 

Flying 

proportion of transferring travelers 
is one of the important indices for 
measuring the handling capacity of 
a hub airport. The 144-hour visa-
free transit policy will ensure the 
implementation of a government 
requirement that civil aviation 
takes the lead in efforts to achieve 
coordinated development among 
Beijing, Tianjin and Hebei by 
promoting tourism.

As the airport through which 
passengers enjoying the policy 
enter Beijing, BCIA upholds 
the development philosophy of 
serving the national strategy, 
local development and society in 
general. To this end, it conducts 
special investigations of four key 
aspects: composition of passengers; 
passengers’ channels of learning 
about the policy; passengers’ 
consumption behaviors and habits; 
and the needs of passengers at the 
airport. 

BCIA collects information 
about the main 
sources of 

Visa - Free Transfer Policy 
Sees Beijing Boom as International Hub

O
n Dec. 28, 2017, 
a144-hour visa-free 
transit policy for 
foreign passengers 

from 53 countries was 
implemented at Beijing Capital 
International Airport, Beijing 
West Railway Station, Tianjin 
Binhai International Airport, 
Tianjin International Cruise Home 
Port, Shijiazhuang Zhengding 
International Airport and 
Qinhuangdao Port. The smooth 
implementation of the policy will 
improve efficiency of customs 
clearance at BCIA, accelerating 
the development of the airport as 
a large international traffic hub, 
and assisting the construction of 
a world-class airport cluster in 
Beijing, Tianjin and Hebei. 

From the implementation of a 
72-hour visa-free transit policy on 
Jan. 1, 2013, until the end of 2016, 
BCIA saw passenger throughput 
of more than 80,000 person-times, 
with the compound growth rate 
reaching 25 percent. The airport 
also registered a 16 percent growth 
rate in terms of international 
travelers transferring. A high 

Text   Yang Meng

popular overseas travel information 
websites and the official websites 
of the main air companies in the 
countries benefitted by the visa-
free transit policy, as well as the 
platforms of its 36 friend airports. 

As the “first national gate 
of China”, BCIA has been the 
world’s second-busiest airport for 
seven successive years, with the 
number of passengers handled 
in 2016 reaching 94.39 million 
person times. In aiming to improve 
quality and increase efficiency, 
the airport seeks to extend its 
network of international air routes, 
and increase the proportion of 
international passengers and 
international flights. With the 
implementation of the 144-
hour visa-free transit policy, 
BCIA will continue to introduce 
new technologies, improve the 

efficiency of flight 

transfers, shorten the waiting time 
for connecting flights and create 
a more favorable environment 
for customs clearance to enhance 
competitiveness. 

In terms of expanding the 
network of international air 
routes, BCIA brings its regional 
advantages into full play by joining 
hands with airline companies to 
tap into the key aviation markets 
including Europe, North America, 
Southeast Asia and Northeast 
Asia. Seizing the opportunity of 
implementing the visa-free transit 
policy and taking into account 
the actual implementation of the 
policies concerning freedoms of 
the air and flight schedule, BCIA 
has extended air routes into the 
countries and regions that benefit 
from the policy. 

Actively responding to the “Belt 
and Road Initiative”, BCIA works 
hard to tap the emerging markets in 

the countries along the “Belt and 
Road”. For example, 

in 2016, 11 

air companies established their 
presence at BCIA, with 103 air 
companies now operating at the 
airport, linking Beijing with 132 
cities in 54 countries. 

In creating aviation products, 
BCIA continues to further 
explore the key markets. In May 
2017, it joined hands with Air 
China and Frankfurt Airport 
to launch the Beijing-Frankfurt 
international express flight — the 
first express flight from China 
to Europe. In September 2017, 
at the Beijing Global Friend 
Airports CEO Forum, BCIA and 
the Airport Authority Hong Kong 
(AAHK) signed a memorandum 
of understanding concerning 
cooperation, with the intention 
of jointly developing the first 
express flight linking the Chinese 
mainland and Hong Kong. The 
close link between highly frequent 
international express flights and 
powerful domestic trunk flights will 
greatly enhance the competitiveness 
of BCIA as an international traffic 
hub.

9 39 2



Q: Why do airplanes encounter 
turbulence and how can they 
avoid damage caused by 
turbulence?

Before takeoff, we obtain a flight 
plan from our company’s dispatch 
department. After boarding the 
aircraft, we then import the flight 
plan on the aircraft’s onboard 
computer. Once we take off, if all 
goes according to the flight plan 
(autonomously navigated), then 
the entire journey will largely pass 
uneventfully.

Of course, pre-determined plans 
cannot account for unexpected 
events. With so many aircrafts 
navigating the skies, one cannot 
simply fly free and unrestrained. 
This is where air traffic controllers 
come in, by guiding us through 
areas of heavy traffic using radar 
navigation in order to avoid mid-
air collisions. This is why it is so 
important to ensure the accuracy 
of our navigational equipment.

All modern aircraft navigational 
equipment is exceptionally 
advanced. There are two main 
types of this equipment. The 
first is ADIRS (Air Data Inertial 
Reference System), which 
provides atmospheric and inertial 
parameters for the aircraft, while 
also using the aircraft’s onboard 
computer to provide information 
about speed, altitude and 
temperature as well as numerous 
other metrics. The second is GPS 

Liu Quande
China Southern Airlines
Plane type: Airbus A321
Hours of flight: near 6,500 hours

(Global Positioning System), 
which is essential to any aircraft 
because of its satellite-based radio 
navigation. Twenty-four global 
satellites are able to precisely locate 
aircraft at any given time.

If the above-mentioned two 
systems encounter difficulty, we can 
use the backup system to perform 
all calculations fundamental to 
navigation, such as speed, altitude, 
bearing and orientation.

With wireless radio navigation, 
we can use surface guidance 
stations to obtain flight position 
and distance, along with other 
information. In the past, airplanes 
were all basically flown from one 
guidance station to the next, all 
the way to their final destination. 
The guidance stations between two 
airports, though, were not often 
in a straight line, which created 
a situation in which aircraft 
often flew circuitous routes. 
As technology developed, GPS 
implementation also became more 
ubiquitous. Now, as long as it is 
permitted in the airspace, point-to-
point flights between airports can 
take virtually any route.

Finally, wireless radio altimeters 
are able to provide information 
regarding surface-to-air altitude 
within approximately 2,500 feet.

Yang Yong
China Eastern Airlines
Plane type: Airbus A330
Hours of flight: near 
16,000 hours

ADIRS and GPS

Turbulence

Ask the Captain

Weather is the principal reason 
for turbulence, such as when an 
aircraft passes through clouds 
or through fronts of air. The 
phenomenon of airflow causing 
turbulence is relatively universal. 
When an airplane encounters a 
strong airflow, it is akin to a car 
driving over an uneven road. Before 
takeoff, pilots can access significant 
weather charts and flight plans to 
anticipate the time, strength and 

Q: How does an aircraft navigate?

duration of turbulence. Once in the 
sky, pilots can also utilize weather 
radar on board, and air traffic 
controllers can also inform the 
crew of weather patterns around 
the aircraft.

As for avoiding damage, pilots 
will first decrease speed to alleviate 
any turbulence-related discomfort, 
and change the altitude to clear 
the area of turbulence as quickly 
as possible. Simultaneously, pilots 

will notify passengers as early as 
possible of any turbulence. 

First and foremost, passengers 
should fasten their seatbelt, while 
those with young ones should hold 
them securely. Passengers who 
are eating should be careful to 
avoid spilling hot liquids. Those 
standing in the cabin should take 
a seat, while passengers using the 
restroom should hold on firmly to 
the handrail.

Flying 
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Beijing Hosts 1st Asia Pacific Ministerial 
Conference on Civil Aviation

Lufthansa Presents New Brand Design

On Jan. 31 and Feb. 1, the first 
Asia Pacific Ministerial Conference 
on Civil Aviation was held in 
Beijing themed “Asia Pacific: 
Uniting to Shape the Future of Civil 
Aviation Through Commitment 
and Collaboration”. Ma Kai, Vice 
Premier of the State Council of 
China, attended and addressed the 
conference. Minister of Transport Li 
Xiaopeng was also present. CAAC 
Administrator Feng Zhenglin, ICAO 
Council President Benard Aliu and 
ICAO Secretary General Liu Fang 
delivered speeches at the opening 
ceremony of the conference, and the 
conference discussed and adopted 
the Beijing Declaration.

The conference was attended 
by ministers and directors general 
responsible for civil aviation from 
32 ICAO member states in the 
Asia Pacific region, and officials in 
charge of civil aviation agencies 
in the United Kingdom, France, 
the United States and Russia, and 
six international organizations, 
including the International Air 
Transport Association, totaling 
nearly 300 people. 

Extensive discussions were 
had related to aviation safety, 
air navigation services, accident 

Lufthansa revealed its new, 
modernized brand image to 
customers and employees at two 
major events at its Frankfurt and 
Munich hubs on Feb. 7. The most 
visible change is the new aircraft livery. 
In front of more than 3,000 guests 
in Frankfurt and Munich, Lufthansa 
officially presented a Boeing 747-
8 and an Airbus A321 with the new 
design. The response to the new 
appearance was predominantly 
positive. Although some people said 
they missed the traditional yellow 
tone, it now has a specific function, 

serving as a means of orientation and 
differentiation. For example, the color 
can be seen on boarding passes and 
Lufthansa airport counters.

Against the backdrop of 
digitalization and changing customer 
requirements, Lufthansa recognized 
that the company needed to 
modernize its aircraft appearance 
in order to remain up to date. The 
group invests 2 billion Euros (US$2.47 
billion) a year in new, fuel-efficient 
airplanes. Lufthansa was awarded the 

Platinum Award by the International 
Air Transport Association IATA for 
its new digital services and was the 
only and first airline in Europe to be 
awarded a fifth star by Skytrax. The 
introduction of a new Business Class 
on the new Boeing 777-9 in two 
years is an example of how the path 
to modernization will be consistently 
pursued in the future.

World-famous 
United States 
upscale casual 
restaurant chain 
The Cheesecake 
Factory has arrived 

in Beijing and 
its first location in 

the city opened on 
Jan. 29 at WF CENTRAL — 

the city’s latest premium lifestyle retail destination 
in Wangfujing. The Cheesecake Factory is 
recognized across the globe for its extensive and 
creative menu, generous portions, distinctive 
decor and legendary desserts.

The Cheesecake Factory first opened in 
Beverly Hills, California, in 1978. Now, 40 years 
later, the brand has 199 locations in the US 
and Canada, and an additional 20 locations 
operated internationally under licensing 
agreements. China’s first branch opened in 
2016 in Disneytown, Shanghai, which quickly 
became an attraction in the city. The restaurant 
gained more than 5,000 positive reviews on 
local food review platform, Dianping, while on 
Tripadvisor, it has a five-star rating, ranked No. 
1 for desserts in Shanghai. The Cheesecake 
Factory opened its second location in China last 
year in Hong Kong’s Harbour City, where the 
queue never dies down outside the restaurant, 
showcasing the brand’s unparalleled popularity 
in the city.

American Airlines, Fliggy Form 
Strategic Partnership

American Airlines and Alibaba Group-owned Fliggy announced a 
strategic partnership on Jan. 16 that brings travel perks to millions of 
online travel platform’s Chinese customers.

Starting in February, Fliggy members can register to enjoy benefits 
from AA’s loyalty program, AAdvantage, depending on the level of 
their membership with Fliggy. For example, Fliggy F1 members can 
earn preferred boarding when taking an Economy Class flight, while 
those with Fliggy’s F2 and F3 memberships will receive certain perks 
equivalent to AAdvantage’s Gold and Platinum status, respectively.

Moreover, AA plans to launch a flagship store on Fliggy, joining 
other airline stalwarts such as Cathay Pacific, Singapore Airlines and 
Lufthansa, to take advantage of the booming travel demand from 
Chinese customers.

Future plans for the partnership also include the implementation 
of Alipay — the mobile payment system of Alibaba’s related 
company, Ant Financial — as a form of payment.

Meituan 
Travel and 
world-
renowned 
holiday 
group Club 

Med on Feb. 
6 announced 

a global 
partnership themed 

“Quality Life, Amazing You” at Club 
Med Joyview Golden Coast Resort. 
The Club Med Meituan Travel flagship 
store has been launched, while the 
two companies share data to allow 
customers to search real-time room 
availability of Club Med resorts 

through Meituan Travel.
Unveiled in April 2017, Meituan 

Travel is a one-stop travel platform 
owned by Meituan-Dianping. The 
Meituan Travel app was launched in 
September and now covers about 
340,000 domestic hotels, 300,000 
overseas hotels, 20,000 scenic 
spots, 70,000 short-distance routes, 
100,000 overseas air routes and 215 
national stations.

Founded in 1950, Club Med 
operates more than 70 Club Med 
resorts in 30 countries around the 
world and has more than 60 years 
experience of holiday management 
and innovation. Club Med has been 

present in China since 2003. From 
2004 to 2016, the number of guests 
in China has maintained an average 
annual growth rate of 30 percent. 

Cooperation between Meituan 
Travel and Club Med will see 
resources pooled to improve 
the user experience for both 
companies, enhancing services 
as Chinese demand for travel and 
accommodation increases. The 
seamless sharing of data will help to 
define a more comfortable holiday-
booking experience by removing 
complex choices and delivering a 
more personalized service through 
the use of innovation and technology. 

 The 
Cheesecake 

Factory Opens 
First Beijing 

Branch

Meituan Travel 
Joins Forces 

with Club Med

investigation and human resource 
development. The declaration not 
only demonstrates the political 
commitment of Asia Pacific 
countries to facilitate civil aviation 
cooperation, but will also serve as 

the multilateral policy guideline 
for future civil aviation growth. 
Implementation of the declaration 
will promote the civil aviation 
development of countries along the 
Belt and Road.
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